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SURVEY METHODOLOGY

O

Audiences

U.S. Homeowners

Age 18+ who own a home - nationally representative by age,
gender, race, region

Independent Insurance Agents

Independent insurance agents who sell homeowners’ policies - mix
of principals, producers, and customer service reps

e

Sample Size

N=1,000

N=400

©

Methodology Timin

Benchmark Survey Fielded
May 15t — June 2nd, 2023
15-Minute
Online Survey Wave 2 Survey Fielded
June 24% — July 12th, 2024
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Smart Home Tech



Homeowner adoption of smart home tech has increased since 2023

Smart Home

(Shown: % Selected)

Smart video doorbells (e.g., Ring)

Smart home security cameras

Smart thermostats

Smart sensors to monitor for smoke/carbon monoxide

Smart garage door openers

Smart home appliances (e.g., water heaters, refrigerator, microwave)
Smart locks for doors

Smart sensors to monitor for opening and closing of doors or windows
Smart sensors that can monitor water flow and leaks

Smart sensors to monitor electrical fire hazards

Smart sensors that can shut off water in case of a leak

Other smart home product(s)

58% Millennial
49% Gen X
33% Boomer

Products Owned

42% §+8 ppts

38% I+5 ppts

36% I+6 ppts

25% I+4 ppts

21% §+4 ppts

19%

_ 18% Bl U.S. Homeowners
- 7% Il = 2023 comparisons
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Q174. Do you currently own any of the following types of smart home products? Base: Total (U.S. Homeowners n=1,000) Note Green or red text/arrows indicate significant difference.



Over the past year, agents have increasingly recommended that their
customers purchase smart home products to manage risks to their homes

As in the last year, the most common smart home products recommended by agents are sensors to monitor for smoke or carbon monoxide, smart locks, and
sensors that can shut off water in case of a leak.

0
84% 1+ ppts Smart Home Products Recommended
of agents typically recommend (Shown: % Selected, among those who recommend purchasing smart home products)
that their customers purchase

smart home products to manage
risks to their home Smart sensors to monitor for smoke/carbon monoxide I 60°%

Smart locks for doors I 57
Smart sensors that can shut off water in case of a leak I 56°-
Smart video doorbells (e.g., Ring) NIIIIIIIIEEEENEGEGNGNGNNENNN 53
Smart home security cameras I 50
Smart sensors to monitor electrical fire hazards I 46%

Smart garage door openers I 26%

Smart sensors that can monitor water flow and leaks (e.g., toilet, water
heater, showers, pipes)

I 24 %
Smart home appliances (e.g., water heaters, refrigerator, microwave) I 18%
Smart thermostats [ 18%

Smart sensors to monitor for opening and closing of doors or windows | 18% Il = 2023 comparisons
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Q30. Do you typically recommend that your homeowners insurance customers purchase any smart home products to manage risks to their home? Base: Total (Independent Insurance Agents n=400)
Q31. Which of the following types of smart home products do you typically recommend to your homeowners insurance customers? Base: Total who recommend purchasing smart home products (Independent Insurance Agents n=337)
Note Green or red text/arrows indicate significant difference.



Protection, piece of mind, and safety are primary benefits of smart home
products for homeowners

U.S. homeowners this year found energy efficiency, risk mitigation and protection to be less compelling compared to last year.

Currently Own Smart Home Products

Benefits of Smart Home Products

(Shown: % Selected) U.S. Homeowners
Protects the user’s home 61%
Provides the user with peace of mind 61%
Makes the user’s home safer 59%
Provides protection to the user and their family 1-7 ppts 47%
The user can control smart home preferences from a mobile app 42%
Makes an owner’s home more energy efficient 1-6 ppts 35%
Saves the user’s time 33%
Saves the user’s money 29%
Mitigates risk §-7ppts 26%
Provides the user with a discount on their home insurance premiums 23%
Allows the user to travel more 18%

Il = 2023 comparisons

Q15. You mentioned that you currently own one or more smart home products. Which of the following do you feel are benefits of these types of technology? Base: Total who currently own EDELMAN DxI1 / © 2024 7

smart home products (U.S. Homeowners n=719)
Note Green or red text/arrows indicate significant difference.



More than two-fifths of homeowners cited anxiety reduction as a reason for

purchasing smart home products

Men were more likely to say reasons for purchasing smart home products include absence from home, pet monitoring, and technology trend chasing.

U.S. Homeowners
41%
34%
33%

24%

22%

25% Men
18% Women

~(21%

25% Men
17% Women

F 21%

20%
18%

23% Men
11% Women

~(15%

12%
11%
11%
6%

Reasons for Purchasing Smart Home Products
(Shown: % Selected)

They reduce my anxiety
| felt that there was a positive cost-benefit to owning this technology
| wanted to make my home more energy efficient
There were insurance benefits from having smart home products
My friends or family recommended it to me
| am out of the house often
| wanted to protect or monitor my pet
They are fun!
| saw this kind of technology featured in an ad, the news, or social media
| am always staying on top of the latest technology trends
| experienced a crime at my home
My insurance agent recommended it to me
| wanted to monitor my children and any activity in their room

| had an accidentin my home (e.g., leak, fire)

Q16. Which of the following are reasons why you purchased a smart home product? Base: Total who currently own smart home products (U.S. Homeowners n=719)
Note Green or red text/arrows indicate significant difference.
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Thank You
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