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INTRODUCTION

Method Statement & Sampling Precision/Error

The research was conducted online in the United States by The Harris Poll on behalf of Nationwide among 1,324 adults ages 29+ with 

household income of $75K+. The survey was conducted March 17 - April 7, 2025.  

 

Data are statistically weighted where necessary by age, gender, race/ethnicity, region, education, marital status, household size, household 

income, and political party affiliation to bring them in line with their actual proportions in the population

 

Respondents for this survey were selected from among those who have agreed to participate in our surveys. The sampling precision of Harris 

online polls is measured by using a Bayesian credible interval.  For this study, the sample data is accurate to within ± 3.6 percentage points 

using a 95% confidence level. This credible interval will be wider among subsets of the surveyed population of interest. 

 

All sample surveys and polls, whether or not they use probability sampling, are subject to other multiple sources of error which are most often 

not possible to quantify or estimate, including, but not limited to coverage error, error associated with nonresponse, error associated with 

question wording and response options, and post-survey weighting and adjustments.
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INTRODUCTION

Report Notes
In tables and charts:

• Percentages may not add up to 100% due to weighting, computer rounding, and/or the acceptance of multiple responses.

• An asterisk (*) in a data chart indicates a percentage greater than zero but less than 1%; a “ – ” indicates a value of zero.

• Unless otherwise noted, results for the Total (adults 18+) are displayed.

• Results based on small samples (n<100) are too small to report quantitatively for PR and should be interpreted as directional only. These are noted with “*Caution, small base <100, 

results are directional in nature” and stat testing is not shown.

Throughout this report:

• “Americans age 29+” is the term used for the people who qualified for the survey (adults ages 29+ with household income of $75K+). All publicly released materials must make sure to 

note to readers the meaning of the term at first use.

• Some acronyms are used except when they appear in a chart

• “LTC” is “long-term care” 

• “LTCI” is “long-term care insurance.”

• “FP” is “financial professional”

• Where appropriate, key highlights or statistically significant differences at the 95% confidence level between subgroups of interest are noted throughout the detailed findings slides. Look 

for the icons below to denote these call outs.  In some instances, subgroup data may be charted for ease of visual comparison. Statistically significant differences between subgroups in 

charts are noted with letters.
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Concerns About Caregiving Needs in Retirement

A strong majority of Americans age 29+ anticipate increased need for specialized caregivers as 

Americans live longer
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Concerns About Caregiving Needs in Retirement

A strong majority agree a reduced supply of caregivers will drive up the cost of care services, 

making it more difficult for older adults to afford the care they need 
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Concerns About Caregiving Needs in Retirement

A similar share of people worry inflation will make paid caregiving unaffordable, yet still believe 

they'll be able to afford it—highlighting a gap between economic concern and financial 

expectations
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Concerns About Caregiving Needs in Retirement

Millennials and Gen X have more worries about accessibility and affordability of caregiving in the 

future
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Concerns About Caregiving Needs in Retirement

Millennials are most likely to think they’ll be able to afford a paid caregiver who provides care in 

home
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Concerns About Caregiving Needs in Retirement

Around half plan to move closer to family caregivers as they age 
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Concerns About Caregiving Needs in Retirement

Millennials are most likely to plan to move closer to family caregivers as they age
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Concerns About Caregiving Needs in Retirement

More than 2 in 5 feel it is the responsibility of their family to care for them if they need LTC
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Concerns About Caregiving Needs in Retirement

Millennials are most likely to feel it is the responsibility of their family to care for them if they need 

LTC
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Concerns About Caregiving Needs in Retirement

Burdening one’s family is a concern for a majority of Americans age 29+, but many see community 

and family support to be essential to keeping LTC affordable as the population ages
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Retirement Location Planning and Attitudes

Half of Americans age 29+ plan to move or relocate once they retire, including a quarter who plan 

to downsize 
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Retirement Location Planning and Attitudes

Millennials and those who are not retired are most likely to plan to move in with family once they 

retire
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Retirement Location Planning and Attitudes

Affordability of aging in place is an issue for many Americans age 29+
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Retirement Location Planning and Attitudes

Millennials and Gen X are more concerned than Boomers+ about affordability of aging in place
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Retirement Location Planning and Attitudes

A majority prefer to receive LTC at their own home, with assisted living facilities a distant second 

choice 
Although few prefer to receive LTC at a paid facility, Americans age 29+ should at least be aware of the potential costs or options
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Retirement Location Planning and Attitudes

Over two-thirds plan on staying in their home until they die even if it limits the quality of paid 

caregivers they can get, with a quarter strongly agreeing 
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Retirement Location Planning and Attitudes

More than half would rather die than live in a nursing home, including a quarter who strongly agree 
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Retirement Location Planning and Attitudes

Many have broad concerns about housing affordability
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Retirement Location Planning and Attitudes

Millennials and Gen X are more likely than Boomers+ to have concerns about housing affordability
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Retirement Location Planning and Attitudes

Around half worry about housing availability 
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Retirement Location Planning and Attitudes

Millennials and Gen X are more likely than Boomers+ to worry that a lack of real estate inventory 

will make it difficult to find a home that meets their needs
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Retirement Location Planning and Attitudes

Some are open to living with others (e.g., family, friends, other generations) once they retire
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Retirement Location Planning and Attitudes

Millennials and Gen X are more likely than Boomers+ to be considering multi-generational or co-

housing arrangements to help with LTC and affordability



27
Harris Insights & Analytics LLC, A Stagwell Company © 2021

Medicare/Medicaid-specific Concerns and Expectations

More than half plan to use Medicare to pay for LTC costs

Americans 29+ plan to rely on Medicare to cover LTC costs, despite the fact that the coverage Medicare provides is limited and short-term. 

This presents an opportunity to better educate around these limitations
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Medicare/Medicaid-specific Concerns and Expectations

Despite worrying Medicare will not be available when needed, many feel prepared to manage 

Medicare funding cuts
Financial professionals and institutions can help ease this tension by educating clients on what Medicare or Medicaid can reasonably cover and 

helping them to plan ahead in greater detail
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Medicare/Medicaid-specific Concerns and Expectations

Millennials and Gen X are more likely than Boomers+ to plan to use Medicaid to help pay for LTC 

costs but are also more likely to worry Medicare will not be available when they need it
Financial professionals and institutions can help younger generations of Americans age 29+ better understand the value of saving for LTC costs 

sooner and understand how potential Medicare or Medicaid changes can impact their plans
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Medicare/Medicaid-specific Concerns and Expectations

Half report that cuts to Medicaid will not impact their LTC
Financial professionals and institutions can help Americans age 29+ better understand how cuts might impact their long-term care planning and how 

to prepare
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General Plans, Actions, and Expectations for LTC

Americans are split on purchasing LTCI – out of ten people, four plan to purchase and four do not 

plan to purchase

Financial professionals and financial institutions should educate Americans age 29+ on the value of planning for the impact of rising costs of LTC over 

time, creating a saving/investment plan to cover LTC costs, or identifying personal assets or savings in existence to pay for LTC costs
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General Plans, Actions, and Expectations for LTC

One in five Americans age 29+ have spoken to a FP about potential LTC costs

FPs have an opportunity to make even more Americans age 29+ aware that FPs are a reliable source of information and guidance about LTC costs
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General Plans, Actions, and Expectations for LTC

A spouse/partner or children are the most common people expected by Americans age 29+ to be 

their primary caregiver for LTC
Again, financial professionals and financial institutions can help by providing education or guidance on how Americans age 29+ can talk and plan for 

caregiver outside of their family
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General Plans, Actions, and Expectations for LTC

“Start saving earlier” is the most common advice adults age 59+ would give their younger self 

about planning for LTC
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Current and Future Plans for Insurance

While nine in ten Americans age 29+ have health insurance, only about a fifth have LTCI
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Current and Future Plans for Insurance

Americans age 29+ who pay to work with a FP are more likely to have a variety of insurance 

products
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Current and Future Plans for Insurance

More than a quarter plan to use LTCI to pay for their own LTC costs 
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LTC Affordability and Accessibility Attitudes and Beliefs 

Around 3 in 5 are concerned about their ability to pay for their or their partner’s LTC
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LTC Affordability and Accessibility Attitudes and Beliefs 

Half say that paying for their LTC will diminish their children’s inheritance 
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LTC Affordability and Accessibility Attitudes and Beliefs 

Nearly two fifths of Americans age 29+ report that growing LTC costs are the biggest concern when 

it comes to LTC either for themselves or their loved ones 
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Current and Future Plans for Insurance

Nearly two in five report “it is too expensive” as the primary reason they would not prioritize 

having LTCI
Americans age 29+ have misperceptions about various aspects of LTCI which financial professionals can help dispel



42
Harris Insights & Analytics LLC, A Stagwell Company © 2021

LTC Affordability and Accessibility Attitudes and Beliefs 

Over a third believe government action is key to reducing LTC costs
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LTC Affordability and Accessibility Attitudes and Beliefs 

Nearly a third think advancements in medical technology and/or medical treatments will have the 

greatest impact on improving LTC affordability in the next 10-20 years
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LTC Affordability and Accessibility Attitudes and Beliefs 

Many believe the country (government, private industry, individuals) does not have a plan to deal 

with the spike in demand for healthcare workers specializing in LTC or the impact of older 

Americans on LTC in the next 10-20 years
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LTC Insurance Decision-Making

Most overestimated the monthly cost of a specific LTCI scenario
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LTC Insurance Decision-Making

After seeing the price of a LTCI scenario, 2 in 5 are willing to consider purchasing a similar LTCI 

plan for themselves 
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LTC Insurance Decision-Making

When presented with an additional plan detail that, if the policy is never used, the total monthly 

costs that they paid into the policy would be paid to their beneficiaries tax-free, more than half 

would be more willing to consider purchasing similar LTCI for themselves 
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LTC Insurance Decision-Making

More than 2 in 5 believe that age 60 or older is the right time for them to buy LTCI, yet in reality, the 

sweet spot for buying LTCI is between the ages of 50 to 55
Americans age 29+ should be educated earlier on the need to buy LTCI sooner than many of them expect
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LTC Insurance Decision-Making

Majorities believe that it’s never too late to buy LTCI and they feel that their FP will tell them when 

it’s the right time to buy LTC
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Current and Future Plans for Insurance

Around 2 in 5 doubt they will live long enough to use LTCI
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LTC Insurance Decision-Making

Easing the financial and physical burdens on family or friends are the most common reasons for 

buying LTCI
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LTC Insurance Decision-Making

Millennials are more likely than Gen X or Boomers+ to have purchased/purchase LTCI to let their 

family/friends focus on enjoying time with them instead of being their caregivers
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LTC Insurance Decision-Making

More than 4 in 5 agree that they would be very interested in LTCI that allows them to pay family or 

friends for being their caregiver 
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Financial Professionals and LTC Planning

Two in five Americans age 29+ report they pay to work with a FP that they consider to be their 

‘primary FP’
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Financial Professionals and Long-term Care Planning

Half of those who pay to work with an FP have talked with a financial professional about their 

housing decisions for their retirement plan 
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Financial Professionals and LTC Planning

Among those who pay to work with an FP, the most common reason they have not discussed LTC 

costs with their FP is because their FP has not brought it up with them as a planning topic

More financial professionals can proactively discuss LTC costs with their clients
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Financial Professionals and LTC Planning

Nearly 3 in 5 of those who have not discussed LTC costs with their FP indicate that they are 

planning to discuss LTC costs with their FP in the future
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Financial Professionals and LTC Planning

Almost half believe it’s important that an FP discusses LTC costs with them
Since many Americans age 29+ consider it at least somewhat important, financial professionals should feel like they have “permission” to start the 

discussion about LTC costs
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Personal Caregiving Experience

Even with the anxieties around being a caregiver, 7 in 10 would still choose to be a caregiver all 

over again if given the choice



60
Harris Insights & Analytics LLC, A Stagwell Company © 2021

Personal Caregiving Experience

Millennial and Gen X caregivers are more likely than their Boomer+ peers to agree that being a 

caregiver has/had a negative impact on their relationships with their spouse, children, extended 

family, or friends
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Personal Caregiving Experience

Americans age 29+ most commonly act(ed) as a caregiver for their parent(s)

Americans age 29+ may benefit from guidance on balancing being a caregiver or providing financial support to pay a caregiver and keeping their own 

personal finances and planning on track
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Personal Caregiving Experience

Those who act(ed) as a caregiver report spending an average of 22.3 hours each week as a 

caregiver 
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Personal Caregiving Experience

Two in five of those who act(ed) as caregivers agree that being a caregiver will likely use up the 

money that they had planned for their children
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Personal Caregiving Experience

Millennials and Gen X caregivers are more likely than their Boomer+ peers to be willing to take a 

loan from their retirement account to be a caregiver for someone in their family but are also more 

likely to be afraid that caregiving expenses will keep them from ever retiring
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This material is not a recommendation to buy or sell a financial product or to adopt an investment strategy. Investors 
should discuss their specific situation with their financial professional.

This information is general in nature and is not intended to be tax, legal, accounting, or other professional advice. The 
information provided is based on current laws, which are subject to change at any time, and has not been endorsed by 
any government agency.

Nationwide and The Harris Poll are separate and non-affiliated companies.

Life and annuity products are issued by Nationwide Life Insurance Company or Nationwide Life and Annuity 
Insurance Company, Columbus, Ohio.

Nationwide Investment Services Corporation (NISC), member FINRA, Columbus, OH. Nationwide Retirement Institute 
is a division of NISC.

Nationwide, Nationwide is on your side, the Nationwide N and Eagle, and The Nationwide Retirement Institute are 
service marks of Nationwide Mutual Insurance Company. © 2025

Disclosures
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