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INTRODUCTION

Research Method

Audience:

1,603 U.S. adults age 18+

Key Subgroups

400 Gen Z (18-28) 

400 Millennials (29-44) 

403 Gen X (45-60) 

400 Boomers+ (61+) 

405 Adults aged 60-65

Survey Timing:

September 17 ï 

October 21, 2025

Mode:  

20-minute online survey
Weighting:

For those age 29+ data are 

weighted where necessary by 

education, age by gender, 

race/ethnicity, region, 

household income, household 

size, marital status, and 

political affiliation to bring 

them in line with the actual 

proportions of the population . 

Gen Z (18-28) data are 

weighted by education, age 

by gender, race/ethnicity, 

region, household size, and 

political affiliation.



3
Harris Insights & Analytics LLC, A Stagwell Company © 2021

INTRODUCTION

Method Statement & Sampling Precision/Error

Method Statement (to be included in all press materials):
The research was conducted online in the United States by The Harris Poll on behalf of Nationwide among 1603 US adults aged 18+, including 

400 Gen Z (18-28), 400 Millennials (29-44), 403 Gen X (45-60), and 400 Boomers+ (61+), with additional oversamples for a total of 503 Black or 

African American adults, 506 Hispanic adults, 405 adults aged 60-65, 510 Chinese adults, and 507 Asian Indian adults. The survey was 

conducted 9/17/2025-10/21/2025.

For those age 29+ data are weighted where necessary by education, age by gender, race/ethnicity, region, household income, household size, 

marital status, and political affiliation to bring them in line with the actual proportions of the population . Gen Z (18-28) data are weighted by 

education, age by gender, race/ethnicity, region, household size, and political affiliation. To ensure the national sample was representative, the 

data were initially weighted by generation (Gen Z (18-28), Millennials (29-44), Gen X (45-60), and Boomers+ (61+)) and then combined into a 

total age 18+ group, and for trending purposes to previous waves of the study that did not include Gen Z (18-28), the trended group of age 29+ 

was combined. Data for Black/African American adults, Hispanic adults, adults aged 60-65, Chinese adults, and Asian Indian adults were 

weighted as needed by education, age by gender, race or race/ethnicity (only included for 60-65), region, income, size of household, marital 

status, and political party affiliation (except for Chinese and Asian Indian data which were not weighted by political party affiliation) 

Sampling Precision/Error

Respondents for this survey were selected from among those who have agreed to participate in our surveys. The sampling precision of Harris 

online polls is measured by using a Bayesian credible interval.  For this study, the sample data is accurate to within Ñ 3.0 percentage points 

using a 95% confidence level.  This credible interval will be wider among subsets of the surveyed population of interest. The sample data for the 

adults aged 60-65 sample is accurate to within Ñ 5.5 percentage points using a 95% confidence level. The sample data for the trended sample is 

accurate to within Ñ 3.4 percentage points using a 95% confidence level.  

All sample surveys and polls, whether or not they use probability sampling, are subject to other multiple sources of error which are most often 

not possible to quantify or estimate, including, but not limited to coverage error, error associated with nonresponse, error associated with 

question wording and response options, and post-survey weighting and adjustments.
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Financial Impact

More than 2 in 5 adults strongly agree that managing health care costs should be part of personal 

financial planning
Boomers+ and those ages 60-65 are more likely than their younger counterparts to agree (95%, and 92%, respectively) 
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Financial Impact

A quarter of adults are not budgeting  for health care expenses ï women are more likely than men not 

to budget
About 1 in 5 are building last years spend into this yearsô budget, simply assuming things will work out, and calculating expected costs for recurring needs 
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Financial Impact

Two-thirds of adults are not sure, or canôt estimate, how much they expect to pay for health care 

costs in all of their retirement, with 11% estimating theyôll need $100k or more
Many adults do not have a plan to save the estimated amount needed (37%)
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Financial Impact

Those who pay to work with a FP (52%) are more than twice as likely to have an estimate of health 

care costs in retirement. Also, they are more likely than those who do not work with a FP to think 

they will need $50K or more. 
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Financial Impact

Adults with FPs (62%) are more than twice as likely as those without (25%) to have a plan to save 

what they think theyôll need to pay for health care costs in retirement
Millennials (49%) and Gen Zs (41%) are more likely than their older counterparts to have a plan to save
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Financial Impact

A very clear majority say staying healthy is essential to building wealth or savings
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Financial Impact

A little over half (55%) are concerned that health care costs will cause a delay to their plans to 

retire/stay retired, with over half reporting that medical expenses have drastically reduced how 

much they saved/will be able to save for retirement
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Financial Impact

Younger generations are more likely than Boomers+ to report medical/health expenses have 

drastically reduced how much they saved or will be able to save for retirement
About 1 in 5 Gen Z and Millennials strongly agree medical/health expenses have drastically reduced how much they have or will be able to save for retirement
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Financial Impact

Younger generations are more likely than Boomers+ to be concerned that health care costs will 

cause a delay to their plans to retire/stay retired
About a quarter of Gen Z and Millennial adults strongly agree with this sentiment
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Financial Impact

While half know how much they should expect to pay in out -of -pocket health care costs in 

retirement ï the remaining half do no t know
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Short -term Pressures, Long -Term Consequences

Over a fifth assume they will be able to cover their health expenses because they have always been 

able to cover them in the past
1 in 5 calculate expected expenses for recurring needs and set aside money for them
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Short -term Pressures, Long -Term Consequences

Adults estimate they have an average of $557 in medical debt, but more than 1 in 5 say they are not 

sure, or canôt estimate, how much medical debt they have 

Around 1 in 10 have $5k or more in medical debt



16
Harris Insights & Analytics LLC, A Stagwell Company © 2021

Short -term Pressures, Long -Term Consequences

Around a third could not  pay off an unexpected $500 in health care out -of -pocket costs, though 

almost four in ten strongly agree that they could handle the expense
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Short -term Pressures, Long -Term Consequences

In regards to their health care, around half of adults have already cut/are considering cutting back 

on both leisure expenses and non -essential travel due to rising prices 

Rising costs have also caused more than a quarter (29%) to take/consider taking drastic measures, like skipping meals or not buying groceries
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Short -term Pressures, Long -Term Consequences

Rising healthcare costs have caused some adults to employ/consider health -sacrificing actions, like 

buying cheaper/different medications, or postponing/cancelling appointments and procedures

Financial sacrifices have also been made/considered this year
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Short -term Pressures, Long -Term Consequences

Concerning their health care, more than a third of adults have taken on a second job/side gig this 

year, or are considering doing so next year due to rising costs

About 1 in 5 have taken from/decreased funds to their retirement accounts/plans, and/or delayed retirement
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Short -term Pressures, Long -Term Consequences

Millennials are more likely than all other age groups to have already/considered asking their PCP 

for generic prescription drug options/purchasing cheaper/different medications

Younger generations are more than twice as likely as Boomers+ to have taken on or considered taking on a second job or side gig
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Short -term Pressures, Long -Term Consequences

Gen Zs and Millennials are more than twice as likely as Boomers+ to have/considered postponing 

or cancelling seeing a mental health professional, taking on medical debt or using a credit card to 

cover health expenses, or postponing or cancelling health procedure



22
Harris Insights & Analytics LLC, A Stagwell Company © 2021

Short -term Pressures, Long -Term Consequences

Gen Zs and Millennials are most likely to have stopped taking or considered not taking a 

prescribed medication due to rising prices

Gen Zs and Millennials are most likely to be taking/consider taking their prescription drugs less frequently or at lower dosages due to rising prices
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Short -term Pressures, Long -Term Consequences

Focusing on paying bills and being unsure how much money needs to be saved are the main 

reasons for not  having a plan to save up for health care costs in retirement
More than 1 in 10 are unaware they need to save for health care costs in retirement
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Short -term Pressures, Long -Term Consequences

Adults estimate theyôll need an average of $6,540 for annual health care costs for themselves in 

retirement.  However, nearly half are not sure how much theyôll need, or canôt provide an estimate
More than a quarter of adults (28%) estimate theyôll need $5k or more 



25
Harris Insights & Analytics LLC, A Stagwell Company © 2021

Short -term Pressures, Long -Term Consequences

Estimated lifetime health care cost is $44,000, up from $23,600 last year.
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Short -term Pressures, Long -Term Consequences

A third of US adults do not  have a plan to pay for health care costs until they are eligible for 

Medicare


