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INTRODUCTION

Background and Objectives

• The Public Relations Team at Nationwide aims to create positive consumer and financial media coverage that shows Nationwide 

understands consumers’ financial challenges and helps advisors have meaningful discussions with their clients. The research is intended 

to help support marketing efforts plus thought leadership and public relations.

• This particular research involves continuing the partnership between Nationwide and The Harris Poll in exploring attitudes and behaviors 

of consumers regarding health care planning and decision-making. The survey questionnaire is based, in part, on using questions from 

the 2024 Health Care study.
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INTRODUCTION

Research Method

Audience:
1,692 U.S. adults age 18+

Key Subgroups
419 Gen Z (18-27) 
424 Millennials (28-43) 
438 Gen X (44-59) 
411 Boomers+ (60+) 
504 Adults aged 60-65

Additional oversamples 
for a total of 
575 Asian adults
505 Rural adults

Survey Timing:
July 9 – 31, 2024

Mode:  
20-minute online survey

Weighting:
Data are weighted where 
necessary by age by gender, 
race/ethnicity, region, 
education, marital status, 
household size, household 
income, and smoking status 
to bring them in line with their 
actual proportions in the 
population (for those age 
28+). Gen Z (18-27) data are 
weighted by age by gender, 
race/ethnicity, region, 
education, size of household 
and smoking status. 
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INTRODUCTION

Method Statement & Sampling Precision/Error

Method Statement (to be included in all press materials):
The research was conducted online in the United States by The Harris Poll on behalf of Nationwide among 1,692 adults age 18+ residing in the 
U.S. (“national sample”), including 419 Gen Z (18-27), 424 Millennials (28-43), 438 Gen X (44-59), and 411 Boomers+ (60+), with additional 
oversamples for a total of 575 Asian adults, 505 adults living in a rural area, and 504 adults ages 60-65. The survey was conducted July 9-31, 
2024.  
 
Data are weighted where necessary by age by gender, race/ethnicity, region, education, marital status, household size, household income, and 
smoking status to bring them in line with their actual proportions in the population (for those age 28+).  Gen Z (18-27) data are weighted by age 
by gender, race/ethnicity, region, education, size of household and smoking status. To ensure the national sample was representative, the data 
were initially weighted by generation (Gen Z 18-27, Millennials 28-43, Gen X 44-59, and Boomers+ 60+) and then combined into a total age 18+ 
group, and for trending purposes to previous waves of the study that did not include Gen Z (18-27), the trended group of age 28+ was combined. 
Data for Asian adults, Rural adults, and those ages 60-65 were weighted as needed by age by gender, Asian race or race/ethnicity, region, 
education, marital status, household size, household income, and smoking status. 

Sampling Precision/Error
Respondents for this survey were selected from among those who have agreed to participate in our surveys.   The sampling precision of Harris 
online polls is measured by using a Bayesian credible interval.  For this study, the sample data is accurate to within + 3.2 percentage points 
using a 95% confidence level.  This credible interval will be wider among subsets of the surveyed population of interest. The sample data for 
ages 60-65 sample is accurate to within ± 5.6 percentage points using a 95% confidence level. The sample data for the trended sample is 
accurate to within ± 3.7 percentage points using a 95% confidence level.  

All sample surveys and polls, whether or not they use probability sampling, are subject to other multiple sources of error which are most often 
not possible to quantify or estimate, including, but not limited to coverage error, error associated with nonresponse, error associated with 
question wording and response options, and post-survey weighting and adjustments.
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INTRODUCTION

Report Notes
In tables and charts:

• Percentages may not add up to 100% due to weighting, computer rounding, and/or the acceptance of multiple responses.

• An asterisk (*) in a data chart indicates a percentage greater than zero but less than 1%; a “ – ” indicates a value of zero.

• Unless otherwise noted, results for the Total (adults 18+) are displayed.

• Results based on small samples (n<100) are too small to report quantitatively for PR and should be interpreted as directional only. These are noted with 

“*Caution, small base <100, results are directional in nature” and stat testing is not shown.

• Throughout the report, means shown are “trimmed means,” indicating that the lowest 5% and highest 5% of responses have been omitted from calculating the 

mean to minimize the impact of extreme outliers.

Throughout this report:

• Where appropriate, key highlights or statistically significant differences at the 95% confidence level between subgroups of interest are noted throughout the 

detailed findings slides. Look for the icons below to denote these call outs.  In some instances, subgroup data may be charted for ease of visual comparison. 

• Note that due to space limitations, not all significant differences among subgroups of interest are displayed. Full survey results for all subgroups are available in 

the data tables.  

• In some instances, there may be too many data points to reference within a slide to support key highlights or subgroup findings.  In these cases, we 

have included a note within the notes section to see data tables for supporting data.

• Base labels, sizes, and question text are included within the notes section of each page for reference.



Key Findings
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Key Findings

Key Findings
• Currently, about a third of adults provide financial support to their aging parent(s), adult child(ren), children under 18, or any grandchild(ren).

• Cost and quality of care are two of the biggest priorities when planning for caregiving for their parents and themselves.

• More than 2 in 5 are very confident/confident about their ability to have a financial strategy that includes obligations/expectation for their spouse’s/partner’s or 

extended family’s caregiving. 

• Three quarters believe technology advancements will improve health care access while nearly 3 in 5 believe it will make health care more affordable.

• When thinking about the future and overall impact of AI on scientific and medical advancements, nearly half believe AI will improve the quality of health care and 

their quality of life as they age, but more than a quarter aren’t sure.

• Of US adults who expect AI to add to their lifespan, they expect AI will add on average 10 years to their lifespan. 

• 3 in 5 are adjusting their financial planning to accommodate a longer lifespan.

• Adults are split whether or not they would allow AI to monitor them and report to their health care providers if they do not take their medication or if they take the 

wrong dosage.

• Over three quarters believe they would feel comfortable with different AI applications like keeping track of their appointments with their HCPS or  contacting 

emergency services if they suffer a medical emergency.

• Nearly 2 in 3 are likely to use AI to alert family/friends if they experience a fall or physical danger, but less than 2 in 5 would accept help from a robot for activities 

such as toileting, dressing, and moving them around.

• A majority have not moved residences to receive better access to health care in the past 12 months, and only around a tenth plan to as they get close to retirement.

• For those who have moved or plan to move to receive better access to health care, more urban areas and closer to family are top locations for their new residences.

• 2 in 5 report they are most stressed about inflation when it comes to their retirement/retirement planning.

• Nearly 1 in 5 adults have received food or household goods from a food bank, stopped buying “healthier” foods, purchased cheaper/different medications than they 

typically would in the past 12 months due to high inflation.

• A quarter report that they have considered canceling/postponing this year or have canceled/postponed in the past 12 months getting an annual physical because of 

high inflation.

• Three-fifths of adults would choose the health insurance plan with a lower premium but higher deductible in order to have a cheaper monthly payments with the 

hope of staying health.

• Nearly half Gen Z adults (aged 18-26) are currently on their parent’s health insurance.
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Key Findings

Key Findings
• Among those who are 40 or younger, 3 in 4 say that if they had the option when they were younger, they would stay/have stayed on their parent’s health insurance 

until age 26.

• There are high levels of concern about savings not lasting for the entirety of their retirement and not being able to keep up with health care costs as they age.

• Adults have an average medical debt of $464 and more than a tenth has taken a loan or early withdrawal from their retirement savings to pay for their medical 

expenses.

• More than 2 in 5 could not pay off an unexpected $5,000 health care out-of-pocket expense.

• Retirees most commonly plan on using general savings, followed by credit cards, to pay or plan to pay for medical expenses.

• Unlike retirees, 2 in 5 non-retired adults plan to pay for out-of-pocket medical expenses in retirement through their retirement savings.

• Over a quarter have access to an HSA, and over three quarters get access from an employer.

• Less than a fifth plan to invest their HSA to pay for their health care expenses in retirement.

• Knowledge about HSAs is moderate to low, leaving room to grow.

• Around 3 in 10 are currently taking or plan to take weight loss drugs in the next 12 months.

• Around 2 in 5 adults are currently using or planning to use their HSA to play for new weight loss drugs.

• Opinions on these new weight loss drugs’ impact on their long-term health care costs in retirement are mixed.

• Nearly two-thirds disagree covering these new weight loss drugs will extend Medicare’s solvency, with only a tenth strongly agreeing.

• Half or more of adults are very confident/confident about their ability to maintain good mental health and good physical health in retirement.

• While exercising regularly is already commonly practiced, receiving preventative care is a top action adults are planning to take in the next 12 months to reduce 

health care costs in the long run.

• Nearly 3 in 5 use positive emotions when they describe getting older, including hopeful and grateful while nearly the same amount cite negative emotions.

• Nearly a quarter of those aged 65+ say the biggest surprise about getting older in retirement or close to it is that it’s easier than they expected and nearly a fifth 

report they worried more they needed to.

• Among those who are retired, only 2 in 5 regret not taking better care of their health to save on health care costs in retirement while 3 in 5 disagree.

• Over half do not have a plan that includes how to pay for a chronic(s) condition(s) in retirement.

• Nearly two-thirds of adults worry Medicare will not be available when they need it, with a fifth strongly agreeing.
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Key Findings

Key Findings
• When thinking about the 2024 U.S. Presidential election, over 2 in 5 say ensuring the stability of Medicare is a top health care priority the next administration needs to 

address.

• Over half of adults are not sure or can’t estimate how much their annual health care costs could be/are in retirement. 

• Almost 3 in 4 say one of their top fears in retirement is their health care costs going out of control and almost three fifths worry about living for a long-time and running out 

of money in retirement.

• On average adults estimate the expect to spend $23,560 to pay for health care costs in all of retirement, yet 2 in 5 adults do not have a plan to save an amount to pay for 

these expenses.

• Nearly 2 in 5 of those who do not have a plan to save for health care costs in retirement cite needing to focus on paying their bills as the reason they haven’t created a 

plan.

• More than two fifths say medical/health expenses and debt has drastically reduced how much they saved/will be able to save for retirement.

• While many cite knowledge about how Medicare works and out-of-pocket costs incurred after Medicare, two-thirds wish they understood Medicare coverage better.

• Only around a quarter correctly answered if Medicare is financially viable for the next 25 years; it is not.

• Health care-related issues, taxes, and Medicare running out of money are common stresses, only behind inflation and Social Security running out of funds, when it comes 

to their retirement/retirement planning.

• When discussing retirement with a financial professional, over a third want to learn more about the overall cost of Medicare coverage, what different parts of Medicare 

cover (Part A, B, C, D, and Medigap), and out-of-pocket costs depending on the Medicare plan they have.

• More than a third believe covering these new weight loss drugs will extend Medicare’s solvency, with only a tenth strongly agreeing.

• A majority say managing health care costs should be part of personal financial planning, with over a third strongly agreeing.

• More than half report that their financial professional has not provided advice on how and when to file for Medicare benefits with two-fifths of those not advised on 

Medicare expecting to receive this type of advice.

• A majority of adults do not work with a financial professional.

• A majority of those who pay to work with an FP^ or plan to ask one about Medicare benefits say they are likely to switch FPs if an FP could not show them how to 

navigate their Medicare choices.

• Two fifths would reach out to Medicare Advantage health providers to learn more about Medicare while less than a fifth would reach out to financial professionals.



Detailed Findings



Priority Topics



The Caregiving Perspective
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THE CAREGIVING PERSPECTIVE

Currently, about a third of adults provide financial support to their aging parent(s), adult child(ren), 
children under 18, or any grandchild(ren). 
POSSIBLE IMPLICATION: Guidance and information on personalized strategies, tactics, or even just helping with planning might be beneficial for 
adults when it comes to balancing their own financial objectives and financial support to family members.

Millennials are more likely than Gen Z, Gen X, 
Boomers+, and those 60-65 to provide financial support 
to their aging parent(s), child(ren), or any 
grandchild(ren) (54% vs. 30%, 43%, 12%, 17%, 
respectively).

Hispanic adults are more likely than White, Black, and 
Asian adults to provide financial support to their aging 
parent(s), child(ren), or any grandchild(ren) (52% vs. 
30%, 34%, 36%, respectively). 
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THE CAREGIVING PERSPECTIVE

Cost and quality of care are two of the biggest priorities when planning for caregiving for their 
parents and themselves.
POSSIBLE IMPLICATION: Experts can help adults create a plan for future caregiving needs that fits their plans and expectations, so they can be 
aware of and manage quality of care and cost.

Retirees are more likely 
than non-retirees to say 
their three biggest 
priorities when planning for 
caregiving for themselves 
are cost (66% vs. 54%), 
quality of care (66% vs. 
48%), and independence 
(43% vs. 31%).

Those who have been 
diagnosed with a chronic 
condition(s) are more likely 
than those who have not 
been diagnosed with a 
chronic condition(s) to say 
that one of their three 
biggest priorities when 
planning for caregiving for 
themselves is 
independence (40% vs. 
30%). 
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THE CAREGIVING PERSPECTIVE

More than 2 in 5 are very confident/confident about their ability to have a financial strategy that 
includes obligations/expectation for their spouse’s/partner’s or extended family’s caregiving. 
POSSIBLE IMPLICATION: Although there is confidence in having a financial strategy for their family members’ caregiving needs, experts can help 
pinpoint weak areas or blind spots as people age and financial situations change and develop.

Hispanic and Black 
adults are more likely 
than White and Asian 
adults to say they are 
very confident that they 
will be able to achieve 
having a financial 
strategy that includes 
obligations or 
expectations for their 
spouse’s / partner’s 
caregiving (24%, 24% vs. 
15%, 12%, respectively).



Health Care Technology Trends
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HEALTH CARE TECHNOLOGY TRENDS

Three quarters believe technology advancements will improve health care access while nearly 3 in 5 
believe it will make health care more affordable.

POSSIBLE IMPLICATION: Experts can help people be optimistic about technology advancements in the healthcare while making plans that are 
grounded in reality. 

Millennials are more likely than Gen Z and 
those 60-65 to believe technology 
advancements will improve health care 
access (81% vs. 71%, 67%, respectively). 

Hispanic adults are more likely than White 
adults to believe technology 
advancements will improve health care 
access (84% vs. 73%). 
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HEALTH CARE TECHNOLOGY TRENDS

When thinking about the future and overall impact of AI on scientific and medical advancements, 
nearly half believe AI will improve the quality of health care and their quality of life as they age, but 
more than a quarter aren’t sure.
POSSIBLE IMPLICATION: The long-term and lasting effects of AI on our health is still developing, so experts can help adults understand and process 
new or evolving applications of AI in health care to help adults make informed decisions and future plans.

When thinking about the future and overall impact 
of AI on scientific and medical advancements, 
those who have been diagnosed with chronic 
conditions are more likely than those who have 
not to expect AI to reduce health care costs (46% 
vs. 39%) and discover cures for chronic conditions 
they currently have (46% vs. 35%). 
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HEALTH CARE TECHNOLOGY TRENDS

Of US adults who expect AI to add to their lifespan, they expect AI will add on average 10 years to their 
lifespan.

Those who have been diagnosed with chronic 
conditions are more likely than those who 
have not to say AI will add a greater number 
of years to their lifespan (12 years vs. 8 
years). 
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HEALTH CARE TECHNOLOGY TRENDS

3 in 5 are adjusting their financial planning to accommodate a longer lifespan.

Those who provide 
financial support to their 
aging parent(s), 
child(ren), or 
grandchild(ren) are more 
likely than those who do 
not provide financial 
support to have changed 
their current spending 
habits, so that they can 
save more money for the 
future to accommodate a 
longer lifespan (34% vs. 
21%).
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HEALTH CARE TECHNOLOGY TRENDS

Adults are split whether or not they would allow AI to monitor them and report to their health care 
providers if they do not take their medication or if they take the wrong dosage. 

Non-retirees are more likely than 
retirees to say they would allow AI to 
monitor them and report to their health 
care providers if they do not take their 
medication or they take the wrong 
dosage (53% vs. 37%). 

Gen Z, Millennials, and Gen X are more 
likely than Boomers+ to say they would 
allow AI to monitor them and report to 
their health care providers if they do not 
take their medication or they take the 
wrong dosage (54%, 59%, 50% vs. 
38%, respectively). 



23
Harris Insights & Analytics LLC, A Stagwell Company © 2024

HEALTH CARE TECHNOLOGY TRENDS

Over three quarters believe they would feel comfortable with different AI applications like keeping 
track of their appointments with their HCPS or  contacting emergency services if they suffer a medical 
emergency.

POSSIBLE IMPLICATION: Information and guidance about the possible applications of AI in health care to help adults take better care of their health 
now and as the age may be helpful.

Those who are retired are more 
likely than those who are not to 
say they would feel comfortable 
using AI to contact emergency 
services if they suffer a medical 
emergency (49% vs. 38%).
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HEALTH CARE TECHNOLOGY TRENDS

Nearly 2 in 3 are likely to use AI to alert family/friends if they experience a fall or physical danger, but 
less than 2 in 5 would accept help from a robot for activities such as toileting, dressing, and moving 
them around.

POSSIBLE IMPLICATION: There seem to be varying degrees of likelihood adults are willing to accept assistance from AI or robots, so guidance on 
the risks and benefits around differing levels of assistance may be appreciated.



Moving for Better Health Care 
Access
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MOVING FOR BETTER HEALTH CARE ACCESS

A majority have not moved residences to receive better access to health care in the past 12 months, 
and only around a tenth plan to as they get close to retirement.
POSSIBLE IMPLICATION: Understanding the risks and benefits of moving for better access to health care can help adults make informed decisions 
about a significant change in one’s life.

Retirees are more likely than non-
retirees to have not moved and do not 
plan to move residences to receive 
better access to health care in the past 
12 months and do not plan to (90% vs. 
67%). 

Those aged 60-65 are more likely than 
Gen Z, Millennials, and Gen X to have 
not moved and do not plan to move 
residences to receive better access to 
health care in the past 12 months and 
do not plan to (88% vs. 57%, 60%, 75%, 
respectively).
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MOVING FOR BETTER HEALTH CARE ACCESS

For those who have moved or plan to move to receive better access to health care, more urban areas 
and closer to family are top locations for their new residences.

POSSIBLE IMPLICATION: Those who moved or plan to move to receive better access to health care may benefit from information on what they can 
do ahead of time and what they should plan for to make the transition easier.



Inflation Impacts
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INFLATION IMPACTS

2 in 5 report they are most stressed about inflation when it comes to their retirement/retirement 
planning. 

POSSIBLE IMPLICATION: Information or guidance on how to incorporate inflation expectations in planning for retirement or manage retirement 
finances may be appreciated by adults.

White and Hispanic adults are more 
likely than Black adults to say they are 
most stressed about inflation when it 
comes to retirement planning (47%, 
46% vs. 33%).

Adults aged 50+ in 2019 are more likely 
than those aged 50+ in 2024 to say they 
are most stressed about inflation when it 
comes to retirement planning (50% vs. 
42%).
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INFLATION IMPACTS

Nearly 1 in 5 adults have received food or household goods from a food bank, stopped buying 
“healthier” foods, purchased cheaper/different medications than they typically would in the past 12 
months due to high inflation.
POSSIBLE IMPLICATION: Help with how to deal with inflation while minimizing the effect on long-term health impacts may be helpful information 
coming from experts or trusted institutions.

Those who provide financial support to their aging parent(s), 
child(ren), or grandchild(ren) are more likely than those who 
do not provide financial support to have done all of the listed 
actions in the past 12 months because of high inflation 
including receiving food or household goods from a food 
bank (25% vs. 14%), stopped buying organic, non-canned, 
or high-priced healthy foods (25% vs. 14%), and began to 
purchase cheaper / different medications than they typically 
would (23% vs. 15%). For the full breakdown, please see 
the banners. 

Millennials are more likely than Gen X, Boomers+, and 
those aged 60-65 to have received food or household 
goods from a food bank in the past 12 months because of 
high inflation (25% vs. 15%, 13%, 17%, respectively).

Hispanic and Black adults are more likely than White and 
Asian adults to have received food or household goods from 
a food bank in the past 12 months because of high inflation 
(26%, 24% vs. 16%, 11%).
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INFLATION IMPACTS

A quarter report that they have considered canceling/postponing this year or have canceled/postponed 
in the past 12 months getting an annual physical because of high inflation. 
POSSIBLE IMPLICATION: Help prioritizing different health care actions in light of high inflation may help adults make better informed decisions that 
help them balance their individual priorities.



Present Health Care Landscape



Present Health Care 
Landscape: Health Insurance
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PRESENT HEALTH CARE LANDSCAPE: HEALTH INSURANCE

Three-fifths of adults would choose the health insurance plan with a lower premium but higher 
deductible in order to have a cheaper monthly payments with the hope of staying health.

POSSIBLE IMPLICATION: Understanding the pros and cons of choosing different plan configurations may help adults make better informed decisions 
about health insurance plans that make the most long-term sense for their personal financial and health situations.

Millennials and Gen X are more likely 
than those aged 60-65 to choose / 
would choose the health insurance 
policy with a lower premium but higher 
deductible plan to have a cheaper 
monthly payment and hope to stay 
healthy to save money (70%, 67% vs. 
57%). 
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PRESENT HEALTH CARE LANDSCAPE: HEALTH INSURANCE

Nearly half Gen Z adults (aged 18-26) are currently on their parent’s health insurance.
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PRESENT HEALTH CARE LANDSCAPE: HEALTH INSURANCE

Among those who are 40 or younger, 3 in 4 say that if they had the option when they were younger, 
they would stay/have stayed on their parent’s health insurance until age 26. 
POSSIBLE IMPLICATION: Help for parents on how to maximize family benefits from health insurance may be a way for insurance companies to build 
reputational equity and trust with the wider communities they serve.



Present Health Care 
Landscape: Health Care 
Costs/Debt
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PRESENT HEALTH CARE LANDSCAPE: HEALTH CARE COSTS/DEBT

There are high levels of concern about savings not lasting for the entirety of their retirement and 
not being able to keep up with health care costs as they age.

POSSIBLE IMPLICATION: Help on how to thoroughly plan and identify savings blind spots may help alleviate concerns about savings not lasting 
someone’s entire retirement.

Gen X are more 
likely than Gen Z, 
Boomers+, and 
those aged 60-65 to 
be concerned that 
their savings will not 
last to cover their 
entire retirement 
(75% vs. 62%, 58%, 
65%, respectively).
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PRESENT HEALTH CARE LANDSCAPE: HEALTH CARE COSTS/DEBT

Adults have an average medical debt of $464 and more than a tenth has taken a loan or early 
withdrawal from their retirement savings to pay for their medical expenses. 
POSSIBLE IMPLICATION: Help with how to manage medical debt or expenses and sources for financial assistance can help ease the burden of 
paying for medical debt.

Asian and White 
adults are more 
likely than Black and 
Hispanic adults to 
not have taken a 
loan or an early 
withdrawal from their 
retirement savings 
to pay for their 
medical expenses 
(92%, 91% vs. 81%, 
79%).
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PRESENT HEALTH CARE LANDSCAPE: HEALTH CARE COSTS/DEBT

More than 2 in 5 could not pay off an unexpected $5,000 health care out-of-pocket expense.
POSSIBLE IMPLICATION: Tips and information on how to set aside some amount of money for unexpected health care out-of-pocket expenses may 
help minimize the long-term impact of unexpected medical costs.

Millennials, Gen X, Boomers+, and those aged 
60-65 are more likely than Gen Z to be able to 
pay off an unexpected $5,000 health care out-
of-pocket expense (61%, 59%, 58%, 55% vs. 
40%).

Those in 2024 are more likely than those in 
2023 to be able to pay off an unexpected 
$5,000 health care out-of-pocket expense (56% 
vs. 49%).
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PRESENT HEALTH CARE LANDSCAPE: HEALTH CARE COSTS/DEBT

Retirees most commonly plan on using general savings, followed by credit cards, to pay or plan to 
pay for medical expenses. 

Retirees who have been diagnosed with a 
chronic condition(s) are more likely than retirees 
who have not been diagnosed with a chronic 
condition(s) to pay or plan to pay medical 
expenses using retirement savings (24% vs. 
11%). 
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PRESENT HEALTH CARE LANDSCAPE: HEALTH CARE COSTS/DEBT

Unlike retirees, 2 in 5 non-retired adults plan to pay for out-of-pocket medical expenses in 
retirement through their retirement savings. 

POSSIBLE IMPLICATION: Non-retirees may benefit from information on how to maximize the value of their retirement savings and HSA/FSA funds to 
pay for retirement expenses compared to using general savings.

Non-retirees aged 60-65 are more likely than non-
retired Gen Z and Millennials to plan to pay for out-
of-pocket expenses in retirement through general 
savings (60% vs. 48%, 43%). 

Non-Retirees who provide financial support to their 
aging parent(s), child(ren), or grandchild(ren) are 
more likely than non-retirees who do not provide 
financial support to plan to pay for out-of-pocket 
expenses in retirement through retirement savings 
(48% vs. 36%).



Present Health Care 
Landscape: Health Savings 
Accounts (HSAs)
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PRESENT HEALTH CARE LANDSCAPE: HEALTH SAVINGS ACCOUNTS

Over a quarter have access to an HSA, and over three quarters get access from an employer.

POSSIBLE IMPLICATION: Information and guidance on how to maximize the value of HSA funds may help those who currently have access to an 
HSA. 

Gen Z, Millennials, 
and Gen X are 
more likely than 
Boomers+ and 
those aged 60-65 
to have access to 
an HSA (32%, 
41%, 34% vs. 11%, 
21%).

Retirees are more 
likely than non-
retirees to not have 
access to an HSA 
(85% vs. 55%).
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PRESENT HEALTH CARE LANDSCAPE: HEALTH SAVINGS ACCOUNTS

Less than a fifth plan to invest their HSA to pay for their health care expenses in retirement.

POSSIBLE IMPLICATION: Advice and information on strategies, risks, and benefits in investing HSA funds can help individuals make more informed 
choices about what they do to maximize the value of their funds.

Those who have access to an HSA aged 
50+ in 2019* are more likely than their 
counterparts in 2024 to use their HSA to 
pay for both today’s health care expenses 
and whatever remains they will use to pay 
for their future health care expenses in 
retirement (36%* vs. 14%).
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PRESENT HEALTH CARE LANDSCAPE: HEALTH SAVINGS ACCOUNTS

Knowledge about HSAs is moderate to low, leaving room to grow. 

POSSIBLE IMPLICATION: Providers and plan sponsors should continue offering information about HSAs to help employees get the most value out of 
their HSA funds and avoid any potential tax issues.

Non-retirees are more likely than retirees 
to correctly respond to:
• They can use their HSA account to 

pay for Medicare and long-term care 
insurance. (True) (40% vs. 28%)

• They can use their HSA account like a 
traditional IRA after age 65. (True) 
(33% vs. 14%)

• Funds do not roll over year to year. 
(False) (31% vs. 19%)

• For individual coverage, they can 
contribute up to $7,000 dollars each 
year. (False) (13% vs. 5%)



Present Health Care 
Landscape: Weight Loss Drugs
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PRESENT HEALTH CARE LANDSCAPE: WEIGHT LOSS DRUGS

Around 3 in 10 are currently taking or plan to take weight loss drugs in the next 12 months.

POSSIBLE IMPLICATION: Information and guidance on how to maximize the benefit and minimize the risks and costs of taking weight loss drugs 
with the context of someone’s personal situation can help individuals make better informed decisions.

Gen Z, Millennials, and Gen X 
are more likely than Boomers+ 
to say they are currently taking 
(17%, 22%, 15% vs. 7%) or are 
planning to take weight loss 
drugs (e.g., Ozempic, Wegovy, 
etc.) in the next 12 months 
(28%, 18%, 21% vs. 8%). 

Those who have been 
diagnosed with chronic 
conditions are more likely than 
those who have not to say they 
are planning to take weight loss 
drugs (e.g., Ozempic, Wegovy, 
etc.) in the next 12 months (21% 
vs. 15%).
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PRESENT HEALTH CARE LANDSCAPE: WEIGHT LOSS DRUGS

Around 2 in 5 adults are currently using or planning to use their HSA to play for new weight loss 
drugs.

Gen Z, Millennials, and Gen X 
are more likely than Boomers+ 
and those aged 60-65 to 
currently use (28%, 31%, 22% 
vs. 5%, 9%) or plan to use 
(31%, 35%, 22% vs. 7%, 12%) 
their HSA account to pay for 
new weight loss drugs (e.g., 
Ozempic, Wegovy, etc.).

Hispanic and Black adults are 
more likely than Asian and 
White adults to currently use 
(34%, 31% vs. 19%, 15%) or 
plan to use (34%, 32% vs. 20%, 
17%) their HSA account to pay 
for new weight loss drugs (e.g., 
Ozempic, Wegovy, etc.). 
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PRESENT HEALTH CARE LANDSCAPE: WEIGHT LOSS DRUGS

Opinions on these new weight loss drugs’ impact on their long-term health care costs in retirement 
are mixed.
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PRESENT HEALTH CARE LANDSCAPE: WEIGHT LOSS DRUGS

Nearly two-thirds disagree covering these new weight loss drugs will extend Medicare’s solvency, 
with only a tenth strongly agreeing.



General Expectations About 
Health/Health Care in 
Retirement
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

Half or more of adults are very confident/confident about their ability to maintain good mental 
health and good physical health in retirement. 
POSSIBLE IMPLICATION: Information on daily things that individuals can do to maintain good mental health, good physical health, or improve 
longevity may help improve confidence in those areas.

Black and Hispanic adults are more likely than 
White and Asian adults to say they feel very 
confident in their ability to maintain good mental 
health in retirement (37%, 33% vs. 20%, 20%). 

Black and Hispanic adults are more likely than 
White adults to say they feel confident in their 
ability to maintain good physical health in 
retirement (67%, 58% vs. 49%).

Those who provide financial support to their 
aging parent(s), child(ren), or grandchild(ren) are 
more likely than those who do not provide 
financial support to feel confident in their ability 
to achieve having a plan for longevity / living in 
old age in retirement (57% vs. 45%). 
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

While exercising regularly is already commonly practiced, receiving preventative care is a top 
action adults are planning to take in the next 12 months to reduce health care costs in the long run. 

POSSIBLE IMPLICATION: Tips or advice on how to better incorporate these actions to reduce health care costs in the long-term may help increase 
these actions being taken or planned for the next 12 months.
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

Nearly 3 in 5 use positive emotions when they describe getting older, including hopeful and 
grateful while nearly the same amount cite negative emotions.

POSSIBLE IMPLICATION: Providing opportunities for individuals to reflect about growing older may help motivate them to take actions to improve 
themselves for later in life or even just appreciate how far they have come.

Gen Z are more likely than 
Millennials, Gen X, Boomers+, 
and those aged 60-65 to say 
they feel anxious when 
describing getting older (51% 
vs. 36%, 38%, 27%, 33%).
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

Nearly a quarter of those aged 65+ say the biggest surprise about getting older in retirement or close 
to it is that it’s easier than they expected and nearly a fifth report they worried more they needed to.

POSSIBLE IMPLICATION: Helping individuals understand what they can do within their circumstances may help alleviate stress or anxiety if/when 
people realize they are not as prepared as they should be or retirement is harder than expected.
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

Among those who are retired, only 2 in 5 regret not taking better care of their health to save on 
health care costs in retirement while 3 in 5 disagree. 
POSSIBLE IMPLICATION: Tips and guidance on how to make it easier to take care of one’s health throughout their daily routines may help “lower the 
bar” in what individuals do so they’re less likely to regret not taking better of their health to save on health care costs in retirement.
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

Over half do not have a plan that includes how to pay for a chronic(s) condition(s) in retirement.

POSSIBLE IMPLICATION:   Helping individuals understand how chronic conditions can impact costs in retirement and options for paying for those 
costs in retirement may help individuals make better plans with their chronic conditions in mind.

Non-retirees are more likely 
than retirees to not have a plan 
that includes how to pay for a 
chronic condition(s) in 
retirement (56% vs. 41%).

White adults are more likely 
than Black and Asian adults to 
have a plan that includes how 
to pay for a chronic condition(s) 
in retirement (32% vs. 21%, 
22%).
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

Nearly two-thirds of adults worry Medicare will not be available when they need it, with a fifth 
strongly agreeing. 

POSSIBLE IMPLICATION: Help for planning around health care fears that take personal situations into account may help alleviate health care-related 
fears.

Non-retirees are more likely than 
retirees to be terrified of what 
healthcare costs may do to their 
retirement plans (67% vs. 52%).

Gen Z and Gen X are more likely 
than Boomers+ and those aged 
60-65 to worry that a single large 
health care issue could ruin their 
finances for years to come (72%, 
73% vs. 62%, 64%).
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

When thinking about the 2024 U.S. Presidential election, over 2 in 5 say ensuring the stability of 
Medicare is a top health care priority the next administration needs to address. 

POSSIBLE IMPLICATION: Helping individuals understand policy platforms for key health care issues may help inform decisions for the upcoming 
election.

Retirees are more likely than non-retirees to say 
lowering prescription drug prices (57% vs. 39%) 
and ensuring the stability of Medicare (70% vs. 
34%) are the most important health care priorities 
for the next administration to address when thinking 
about the 2024 U.S. Presidential election.

Gen Z and Millennials are more likely than those 
aged 60-65 to say improving the quality of health 
care is the most important health care priority for 
the next administration to address when thinking 
about the 2024 U.S. Presidential election (37%, 
42% vs. 25%).

Notably, these reforms have some bipartisan 
support for the next administration to address    
with 47% of Democrats and 43% of Republicans 
prioritizing Medicare’s stability, and 47% of 
Democrats and 44% of Republicans wanting 
lowering prescription drug prices to be addressed 
when thinking about the 2024 U.S. Presidential 
election.
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

Over half of adults are not sure or can’t estimate how much their annual health care costs could 
be/are in retirement.
POSSIBLE IMPLICATION: Experts and institutions can reduce the level of adults who don’t know or can’t estimate by providing information and 
guidance around health care costs in retirement and how to save for those costs.

Adults aged 50+ in 2024 are 
more likely than those aged 50+ 
in 2019 to be unsure of or 
unable to estimate annual health 
care costs for themselves in 
retirement (56% vs. 43%).

Those in 2023 were more likely 
than those in 2024 to be unsure 
of or unable to estimate annual 
health care costs for themselves 
in retirement (60% vs. 54%).
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

Almost 3 in 4 say one of their top fears in retirement is their health care costs going out of control 
and almost three fifths worry about living for a long-time and running out of money in retirement. 

Hispanic adults are more likely than 
White, Black, and Asian adults to say 
one of their top fears in retirement is 
their health care costs going out of 
control (84% vs. 70%, 70%, 70%).

Those who have been diagnosed 
with chronic conditions are more 
likely than those who have not to 
worry about living for a long-time and 
running out of money in retirement 
(68% vs. 59%).

Those who provide financial support 
to their aging parent(s), child(ren), or 
grandchild(ren) are more likely than 
those who do not provide financial 
support to worry about living for a 
long-time and running out of money 
in retirement (69% vs. 59%).
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

On average adults estimate the expect to spend $23,560 to pay for health care costs in all of 
retirement, yet 2 in 5 adults do not have a plan to save an amount to pay for these expenses.
POSSIBLE IMPLICATION: Financial professionals and other experts can help educate people on realistic expectations for health care costs in 
retirement and identify ways to save for realistic costs.
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

Nearly 2 in 5 of those who do not have a plan to save for health care costs in retirement cite 
needing to focus on paying their bills as the reason they haven’t created a plan.

POSSIBLE IMPLICATION: Guidance and information on how to balance paying for current health care costs while saving for future health care costs 
based on an individual’s scenario may help more people save for future health care costs.

Those who do not have a plan 
to save an estimated amount 
to pay for health care costs in 
retirement and provide 
financial support to their aging 
parent(s), child(ren), or 
grandchild(ren) are more likely 
to say they will start saving 
when they make more money 
than those who do not have a 
plan to save an estimated 
amount to pay for health care 
costs in retirement and do not 
provide financial support (31% 
vs. 18%).
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GENERAL EXPECTATIONS ABOUT HEALTH/HEALTH CARE IN RETIREMENT

More than two fifths say medical/health expenses and debt has drastically reduced how much they 
saved/will be able to save for retirement.

Gen Z, Millennials, and Gen X 
are more likely than Boomer+ 
and those aged 60-65 to say 
medical debt has drastically 
reduced how much they 
saved / will be able to save for 
retirement (49%, 43%, 49% 
vs. 29%, 30%) and 
medical/health expenses have 
drastically reduced how much 
they saved/will be able to 
save for retirement (57%, 
53%, 54% vs. 38%, 41%).



Medicare Knowledge and 
Beliefs, Medicare Worries, and 
the Role of Financial 
Professionals
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MEDICARE KNOWLEDGE & BELIEFS, MEDICARE WORRIES, AND THE ROLE OF FINANCIAL PROFESSIONALS

While many cite knowledge about how Medicare works and out-of-pocket costs incurred after 
Medicare, two-thirds wish they understood Medicare coverage better. 

POSSIBLE IMPLICATION: Offering opportunities for individuals to ask questions or easily find information about Medicare tailored to their situation 
may help satisfy the want to understand Medicare better.

Gen Z, Millennials, and Gen X are more likely 
than Boomers+ to wish they understood Medicare 
coverage better (73%, 71%, 72% vs. 55%).
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MEDICARE KNOWLEDGE & BELIEFS, MEDICARE WORRIES, AND THE ROLE OF FINANCIAL PROFESSIONALS

Only around a quarter correctly answered if Medicare is financially viable for the next 25 years; it is 
not.

POSSIBLE IMPLICATION: Helping individuals be more mindful about specific Medicare topics may help motivate them to plan ahead and also 
understand what they should realistically be planning for.

In many cases, those aged 60-65 are more likely 
than Gen Z,  Millennials, and Gen Xers to provide 
the correct answer in the higher knowledge topics. 

Please see the banners for a full breakdown. 

Those age 50+ in 2019 are more likely than their 
2024 counterparts to correctly answer that 

Medicare does not cover long-term care (69% vs. 
36%) and Medicare Part B is not free if they have 
worked and paid Social Security taxes for at least 

10 years (54% vs. 30%). 

Retirees are more likely than non-retirees to say 
they are most stressed about Medicare running out 

of money when it comes to their retirement 
planning (30% vs. 17%).

Boomers+ are more likely than Gen Z, Millennials, 
and Gen X to say they are most stressed about 

Medicare running out of money when it comes to 
their retirement planning (30% vs. 16%, 10%, 

21%).
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MEDICARE KNOWLEDGE & BELIEFS, MEDICARE WORRIES, AND THE ROLE OF FINANCIAL PROFESSIONALS

Health care-related issues, taxes, and Medicare running out of money are common stresses, only 
behind inflation and Social Security running out of funds, when it comes to their 
retirement/retirement planning. 
POSSIBLE IMPLICATION: Tips and guidance on balancing this myriad of stresses can help individuals make informed retirement plans.

Those aged 50+ in 2019 are more likely than their 
2024 counterparts to say they are most stressed 
about unanticipated declines in their health (67% vs. 
26%) and paying for their health care (57% vs. 23%).
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MEDICARE KNOWLEDGE & BELIEFS, MEDICARE WORRIES, AND THE ROLE OF FINANCIAL PROFESSIONALS

When discussing retirement with a financial professional, over a third want to learn more about the 
overall cost of Medicare coverage, what different parts of Medicare cover (Part A, B, C, D, and 
Medigap), and out-of-pocket costs depending on the Medicare plan they have.

Those who have been diagnosed with 
a chronic condition(s) are more likely 
than those who have not been 
diagnosed with a chronic condition(s) to 
want to learn more about what different 
parts of Medicare cover (Part A, B, C, 
D, and Medigap) when discussing 
retirement with a financial professional 
(44% vs. 33%).

Hispanic adults are more likely than 
White adults to want to learn more 
about how working after 65 affects their 
Medicare coverage when discussing 
retirement with a financial professional 
(38% vs. 27%).
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MEDICARE KNOWLEDGE & BELIEFS, MEDICARE WORRIES, AND THE ROLE OF FINANCIAL PROFESSIONALS

More than a third believe covering these new weight loss drugs will extend Medicare’s solvency, 
with only a tenth strongly agreeing.
POSSIBLE IMPLICATION: Experts and institutions can provide information and context to help manage people’s expectations on the impact of these 
drugs on Medicare’s solvency so they can make informed decisions and plans for the future.

Gen Z, Millennials, and Gen X are more 
likely than Boomers+ and those aged 
60-65 to agree covering these new 
weight loss drugs (e.g., Ozempic, 
Wegovy, etc.) will extend Medicare’s 
solvency (38%, 40%, 39% vs. 24%, 
29%). 

Hispanic and Black adults are more 
likely than White and Asian adults to 
agree covering these new weight loss 
drugs (e.g., Ozempic, Wegovy, etc.) will 
extend Medicare’s solvency (45%, 44% 
vs. 31%, 26%).
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MEDICARE KNOWLEDGE & BELIEFS, MEDICARE WORRIES, AND THE ROLE OF FINANCIAL PROFESSIONALS

A majority say managing health care costs should be part of personal financial planning, with over 
a third strongly agreeing.
POSSIBLE IMPLICATION: Financial professionals and institutions can communicate more about how they can help individuals make more informed 
decisions about health care costs when it comes to financial planning.

Men are more likely than women to 
strongly agree that managing health 
care costs should be part of personal 
financial planning (40% vs. 33%). 

Those who make $100K or more are 
more likely than those who make less to 
agree that managing health care costs 
should be part of personal financial 
planning (88% vs. 82% of those making 
$50K to $99.9K, 77% of those making 
less than $50K).
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MEDICARE KNOWLEDGE & BELIEFS, MEDICARE WORRIES, AND THE ROLE OF FINANCIAL PROFESSIONALS

More than half report that their financial professional has not provided advice on how and when to file 
for Medicare benefits with two-fifths of those not advised on Medicare expecting to receive this type of 
advice.



74
Harris Insights & Analytics LLC, A Stagwell Company © 2024

MEDICARE KNOWLEDGE & BELIEFS, MEDICARE WORRIES, AND THE ROLE OF FINANCIAL PROFESSIONALS

A majority of adults do not work with a financial professional. 

POSSIBLE IMPLICATION: Financial professionals can communicate more about their expertise and set expectations about what they can help with 
so potential clients have a better understanding of the value of FPs.

Black adults are more likely than White 
and Hispanic adults to not have a 
financial advisor they work with (76% vs. 
65%, 61%).

Gen Z, Boomers+, and those aged 60-
65 are more likely than Millennials to not 
have a financial advisor they work with 
(71%, 69%, 69% vs. 60%).

Those who do not provide financial 
support to their aging parent(s), 
child(ren), or grandchild(ren) are more 
likely than those who provide financial 
support to not have a financial advisor 
they work with (74% vs. 50%).
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MEDICARE KNOWLEDGE & BELIEFS, MEDICARE WORRIES, AND THE ROLE OF FINANCIAL PROFESSIONALS

A majority of those who pay to work with an FP^ or plan to ask one about Medicare benefits say 
they are likely to switch FPs if an FP could not show them how to navigate their Medicare choices.

Black adults who work with an FP or 
plan to ask one about Medicare benefits 
are more likely than their White and 
Asian counterparts to say that if their 
financial professional could not show 
them how to navigate their Medicare 
choices, they would switch to one who 
could (82% vs. 67%, 65%).
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MEDICARE KNOWLEDGE & BELIEFS, MEDICARE WORRIES, AND THE ROLE OF FINANCIAL PROFESSIONALS

Two fifths would reach out to Medicare Advantage health providers to learn more about Medicare 
while less than a fifth would reach out to financial professionals.

POSSIBLE IMPLICATION: Financial professionals may want to better communicate how they can help clients and potential clients with 
understanding and planning around government programs.

Hispanic adults are more likely than 
White and Asian adults to use social 
media to learn more about Medicare 
(18% vs. 10%, 10%).

Gen Z and Millennials are less likely than 
Gen X, Boomers+, and those aged 60-
65 to use government sources (offline 
and online) to learn more about 
Medicare (29%, 27% vs. 43%, 49%, 
50%). 
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