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KEY FINDINGS - HOMEOWNERS

U.S. Homeowners are largely optimistic in their perceptions of their current home

+ Over 9in 10 view their home as an asset (93%), rather than a liability (7%)

+ Homeowners report positive emotions when considering their home today — like comfort (52%), security (45%), and peace (35%) — much more so than negative
emotions like stress (9%) and anxiety (8%)

* According to Homeowners today, the best things about owning a home are having a permanent and stable place to live (53%), building equity rather than paying rent
to someone else (40%), and the freedom to personalize and renovate the property to their liking (33%)

Today’s Homeowners plan on staying in place, and are putting the work in to drive longevity

* Over 8in 10 see their current home as their forever home (85%), rather than a starter home (15%)

* Most are performing routine maintenance tasks annually, like landscape maintenance (72%) and HVAC / furnace management (72%), and some have even
performed major projects on their homes like roof repairs / replacements (37%), and flooring repairs / replacements (34%) within the past 3 years

+ Today’s Homeowners also prefer to manage routine maintenance themselves (71%) rather than hiring contractors (29%) — and almost half (48%) are even handling
cosmetic renovations themselves

* However, primarily due to cost concerns, several Homeowners report they have delayed or deferred performing cosmetic renovations (41%), routine maintenance
tasks (35%), and even necessary renovations or major repairs (25%) within the past year
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KEY FINDINGS - HOMEOWNERS

There is more today’s Homeowners could be doing to protect their homes from external threats

* Over 8in 10 (85%) Agents typically recommend that their clients purchase smart home products to manage risks to their home. However, few Homeowners follow
these recommendations; the most common smart home products owned are video doorbells (39%), home security cameras (40%), and thermostats (35%) — just 1 in
10 own smart water sensors

» The majority of Homeowners are more worried about severe weather or natural disasters than they were in the past (66%) — and rightfully so as 7 in 10 Agents (71%)
report weather related claims have increased over the past year

* While Homeowner concern about natural disasters or severe weather is high, few have a preparedness/evacuation plan in place (23%) or have upgraded their
insurance policy (27%) to better protect their homes against severe weather or natural disasters — posing an opportunity for Agents to educate and provide
recommendations

While most Homeowners are confident in their coverage, some doubt if their current homeowners
insurance policy would meet their needs in the event they had to file a claim

* Nearly 2 in 5 (37%) of Homeowners are not confident their current homeowners insurance policy would meet their needs in the event they had to file a claim
* 57% are concerned that their policy may not cover certain types of damages or incidents
* The top features that would make a homeowners insurance policy feel more emotionally reassuring include:

» Faster claim resolution guarantees (54%)

» 24/7 live support during emergencies (52%)

» Coverage for temporary housing with added amenities (50%)
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KEY FINDINGS - AGENTS

Compared to Homeowners, Insurance Agents are less optimistic when thinking about how their clients
view their homes

* When thinking about how their clients view their homes, 66% of Agents say their clients view their home as an asset, rather than a liability (34%) — and 71% say
their clients see their current home as their forever home, rather than a starter home (30%)

» The top stressors impacting their homeowner clients include rising homeowners insurance premiums (43%), damage from severe weather or natural disasters
(39%), and unexpected repairs and maintenance costs (37%)

Consistent with Homeowners, Agents cite surprises and challenges impacting their clients during the home
buying process

+ After buying their homes, Agents’ clients were most surprised with how quickly unexpected costs add up (43%), how hard it is to find reliable contractors or service
providers (40%), and how often things break or need attention (36%)

» Several hidden costs / expenses caught clients off guard after closing on their home, such as HOA fees or special assessments (42%), property taxes (39%), and
appliance repairs or replacements (37%)

* Only 14% of Agents say new home buyers are knowledgeable about the out-of-pocket expenses associated with buying a home

» Thinking about advice they would most want to give prospective home buyers about buying a home, Agents cited: Understand what your insurance does not cover
(43%), Budget for way more than just the down payment (40%), and Don’t underestimate repair and maintenance costs (37%)

Insurance Agents are all-in on smart-home products to manage risks

+ 85% of Agents typically recommend that their homeowners insurance clients purchase any smart home products, primarily smart sensors to monitor for
smoke/carbon monoxide (62%), smart locks for doors (59%), and smart sensors that monitor whole-house water flow (58%)
* Agents feel these products provide numerous benefits, like providing users with peace of mind (66%), making a user’s home safer (63%), and protecting the user’s
home (61%)
» Looking ahead to the next year, Agents report the following types of smart home products or solutions are must-haves for today’s Homeowners:
+ Smart water leak detectors or automatic water shut-off systems (43%)
+ Smart smoke and carbon monoxide detectors (39%)
* Whole-home surge protection devices (35%)
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KEY FINDINGS - AGENTS

Homeowners are reviewing their insurance policies and looking for ways to minimize costs and improve

coverage

* Nearly 7 in 10 (68%) Agents say their clients are reviewing their homeowners policies at least annually
* Most Agents have witnessed or experienced an increase in the following over the past year:

Clients attempting to reevaluate their current homeowners policies to reduce premiums (for example decreasing limits or coverage options to get a lower
price) (78%)

Clients requesting to requote their homeowners policy through other carriers (76%)

Clients reducing their homeowners coverage to save money (68%)

Clients increasing their homeowners coverage (for example due to greater equity in their home or increased cost of repairs) (61%)
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Buying a Home



Beyond price, the most important factors when buying were location, size,
and safety

Older Homeowners are more likely to say location / neighborhood had the biggest influence on their decision making when purchasing their home, while younger
homeowners are more likely to cite maintenance and renovation needs as a key factor.

Top Factors that Influenced Decision Making When Buying a Home

(Shown: % Selected)
U.S.
Homeowners

Location / neighborhood 59% ~ 6% Boomer + |
Size of the home (square footage, number of bedrooms/bathrooms) 43%

Safety / security of the area 42%

Outdoor space (yard, balcony, garden) 29%

School district 16%

Age of home 15%

Gut feeling / emotional connection to the home 15%

Property taxes or local tax rates 14%

Maintenance / renovation needs 14% ﬁ 25% Gen Z +

Millennial

Commute time or access to public transportation 10%

Homeowners Association (HOA) rules or fees 8%
Weather-resilience or natural disaster risk in the area 7%
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Q4: Apart from the listing cost, which of the following factors had the biggest influence on your decision making when purchasing your home? Base: Total (U.S. Homeowners n=1000)



But, if Homeowners were to buy a new home today, maintenance needs and
property taxes would have more influence over their decision

Just 14% of current homeowners said maintenance or renovation needs were a top factor influencing their purchase decision — but 76% say it would be more of a
factor if they were to buy another home. Another oft-overlooked factor is the property tax bill; 71% say this would have more influence if they bought again.

If Homeowners Were to Buy Another Home Today, Which Factors Would Have More Influence?

(Shown: % Selected T2B “More of an Influence”)
U.S.
Homeowners

Location / neighborhood 78%
Safety / security of the area 78%
A Maintenance /renovation needs ______________________________________76%_ ______________]
Size of the home (square footage, number of bedrooms/bathrooms) 72%
. Propertytaxesorlocaltaxrates _____________________________________ M% _____________|
Outdoor space (yard, balcony, garden) 66%
Age of home 66%
Weather-resilience or natural disaster risk in the area 63%
Gut feeling / emotional connection to the home 58%
Homeowners Association (HOA) rules or fees 50%
Commute time or access to public transportation 37%
School district 29%
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Q5: If you were to move out of your current house and buy another home, would the following factors have more or less of an influence on your decision making? Base: Total (U.S. Homeowners n=1000)



Out-of-pocket expenses at closing are another potential blind spot for
many new buyers; Agents say more than 6 in 10 know little about these

Reports from current Homeowners bear this out — just 38% say they were very knowledgeable about these expenses when they closed on their home.

Knowledge of Out-of-Pocket Expenses New Homebuyers’ Knowledge, According to Agents
(Shown: % Selected) (Shown: % Selected)

Homeowners Agents

61%

B Very/Extremely knowledgeable B Moderately knowledgeable Somewhat/Not at all Knowledgeable
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Q8. Thinking about before you closed on your home, how knowledgeable would you say you were about the out-of-pocket expenses associated with the purchase? Base: Total (U.S. Homeowners n=1000) Q41. On
average, how knowledgeable would you say new home buyers are about the out-of-pocket expenses associated with buying a home? Base: Total (Independent Insurance Agents n=400)



Many feel their home inspection left something to be desired: just 55% of
current owners would rate their inspector’s assessment as very good or
excellent when they bought their home

Rating of Home Inspector’s Assessment of Property Condition
(Shown: % Selected)

Homeowners

B Very Good / Excellent B Good Poor / Fair

B My home was not inspected
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Q11. Thinking about when you purchased your home, how would you rate your home inspector’s assessment of the property’s condition? Base: Total (U.S. Homeowners n=1000)
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Having a permanent, stable place to live and the ability to build equity are
the best things about owning a home

Gen Z and Millennials are more likely to find freedom to personalize and renovate the property to their liking as a top benefit of homeownership (39%).

Top Benefits of Homeownership
(Shown % Selected)

! |

|
| |
| - ] '
! |

Building equity rather than paying rent to someone else 40%

Freedom to personalize and renovate the property to my liking _ 33% \
39% Gen Z +

Millennial
Achieving a sense of independence and security 29%
Not being subject to rent increases or landlord decisions _ 26%
Providing a stable environment for my family or future generations _ 25% B U.S. Homeowners
Building long-term wealth through property value appreciation _ 25%
Gaining financial stability and control over monthly housing costs _ 19%
Leaving a legacy or inheritance for my loved ones _ 18%

Receiving potential tax benefit (such as mortgage interest deductions) 11%
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Q3. Which of the following would you say are the best things about owning a home? Base: Total (U.S. Homeowners n=1000)



Most Homeowners plan to stay put: 85% see their current home as their
forever home

Current Home: Starter Home or Forever Home?
(Shown % Selected)

U.S. Homeowners: Independent Agents:
How Clients See Their Homes

m A forever home m A forever home

OA starter home OA starter home

EDELMAN Dxl / © 2025
Q1. Which of the following most accurately describes how you currently view your home? Base: Total (U.S. Homeowners n=1,000)
Q37. Which of the following most accurately describes how your clients currently view their home? Base: Total (Independent Insurance Agents n=400)
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HVAC and roof management needs top the list of unexpected home

maintenance tasks

Unexpected Home Maintenance Tasks
(Shown: % Selected)

Maintaining HVAC systems (e.g., replacing air filters, etc.)
Roof maintenance

Pest control (e.g., insects, rodents, etc.)

Sewer line and plumbing maintenance

Water heater maintenance or replacement

Lawn care / landscaping

Managing moisture, mold, or humidity issues

Dealing with foundation cracks or settling

Maintaining appliances (e.g., refrigerator coils, washer/dryer vents)
Exterior painting, siding, or power washing

Cleaning gutters

Fence or gate repairs

Seasonal prep (e.g., winterizing pipes, preparing for storms)

Weatherproofing (e.g., storm prep, insulation, etc.)

I, 20°%

B U.S. Homeowners
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Q19. Which of the following types of maintenance tasks most caught you off guard after becoming a homeowner? Base: Total (U.S. Homeowners n=1000)



Most perform routine maintenance tasks at least annually

Over a third of Homeowners have never repaired or replaced electrical panels / outlets and windows.

Within the past More than 5 years
) ) 1-5 years ago Never
Routine Maintenance Tasks Performed ear ago

(Shown % Selected)

Homeowners Homeowners Homeowners Homeowners
Landscape maintenance (e.g., tree trimming) 72% 16% 2% 3%
Cleaned or replaced HVAC/furnace filters 72% 16% 4% 4%
Inspected smoke detectors 69% 18% 5% 6%
Inspected carbon monoxide detectors 54% 17% 4% 10%
HVAC/furnace serviced by a professional 54% 30% 3% 6%
Cleaned the gutters 52% 20% 3% 7%
Re-sealed roof accessories (e.g., chimneys, vents, antennas) 25% 33% 1% 19%

Within the past 1-5 years ago More than 5 years
Major Projects Performed year ago

(Shown % Selected)

Homeowners Homeowners Homeowners Homeowners
Replaced / repaired electrical panels or outlets 19% 22% 14% 36%
Replaced / repaired roof 18% 30% 23% 22%
Replaced / repaired flooring 17% 27% 21% 27%
Deck or patio installation / replacement 17% 21% 6% 24%
Replaced / repaired windows 16% 20% 20% 36%
Replaced / repaired siding 13% 16% 14% 34%
Pool installation / replacement 11% 11% 6% 16%

EDELMAN Dxl / © 2025
Q12. When was the last time the following routine maintenance tasks were performed for your home? Base: Total (U.S. Homeowners n=1,000)
Q13. When was the last time the following major projects were performed for your home? Base: Total (U.S. Homeowners n=1,000)



Homeowners prefer to manage routine maintenance themselves rather
than hiring contractors

While virtually all would hire a contractor for major repairs or renovations, Homeowners are almost evenly split on cosmetic renovations.

Approach to Updating Home
(Shown % Selected)

They typically hire They typically do the
contractors to do the work work themselves
Routine
tasks
I +7 ppts
Cosmetic
(0]
renovations
Necessary
and major repairs

B U.S. Homeowners
Il = 2024 comparisons
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Q17. For each of the following categories of maintenance or renovation work on your home, would you usually do the work yourself or would you hire a contractor?
Base: Total (U.S. Homeowners n=1,000) Note Green or red text/arrows indicate significant difference.



Roof, plumbing, and water damage issues emerge as the most common
repairs for Homeowners, according to Agents

HVAC system repairs (39%), roof repairs (37%), and water damage (34%) represent some of the most common and costly problems for clients, while less frequent
issues like sewer line still result in significant expenses.

Most Common and Most Costly Types of Repairs for Clients
(Shown: % Selected) Most Common Most Costly

Roof repairs / replacements 41% 37%
Plumbing leaks or pipe bursts 38% 28%
Water damage from leaks, storms, or appliances 35% 34%
HVAC system repair / replacement 32% 39%
Tree or branch removal after storms 28% 1%
Siding, window, or exterior damage 25% 5%
Gutter repairs or drainage system issues 22% 0%
Electrical problems or rewiring 17% 17%
Maijor appliance breakdowns (e.g., water heater, fridge, washer/dryer) 15% 1%
Mold remediation 13% 24%
Termite or pest damage 8% 14%
Sewer line issues or backups 2% 42%
Driveway, sidewalk, or concrete repairs 1% 1%
Fire or smoke damage repairs 0% 11%
Foundation settling or structural cracks 0% 21%
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Q44. What are the most common types of repairs your clients typically need to make in regard to their home, and which do you feel are most costly? Base: Total (Independent Insurance Agents n=400)



1 in 4 Homeowners delayed performing necessary renovations or repairs
over the past year — with younger owners more likely to report delays

The most delayed maintenance or renovations include bathroom remodels or renovations, roofing, and floor repairs / replacements.

Delayed Home Maintenance Needs Within the Past Year Common Types of Maintenance or Renovations Delayed
(Shown % Selected “Yes’) (Shown: Coded open-end responses, among those who have delayed
performing home maintenance or necessary renovations)

51% Gen Z + Millennial 49% Gen Z + Millennial
25% Boomer + 34% Boomer + B .
. athroom remodel / renovation

38% Gen Z + Millennial

™ \141 y 16% Bzgmer e
35% ° L  Roofing repair / replacement

25%
- * Floor repair / replacement
Any routine Cosmetic Necessary ° Kitchen remodel l renovation
maintenance task renovations (for renovations or major
example, upgrading repairs
the finishes in a ° Painting

bathroom)

B U.S. Homeowners
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Q174. Thinking about your home and its maintenance needs, within the past year have you delayed or deferred performing... Base: Total (U.S. Homeowners n=1,000)
Q15. What type of home maintenance or renovations did you delay? Base: Total who have delayed performing home maintenance or necessary renovations (U.S. Homeowners n=541)



Homeowners who delay home maintenance or renovations do so primarily
because of cost concerns and other financial priorities

Reasons for Delaying Home Maintenance or Renovations
(Shown % Selected, among those who have delayed performing home maintenance or necessary renovations)

tcosts too much | 0
| have other financial priorities right now (such as paying off debt or saving for other expenses) _ 44%

Waiting for better weather conditions _ 17%
Disruption to daily life during the renovation / maintenance process _ 17%

Lack of knowledge or experience with home repairs or renovations _ 14%

Disagreement over the scope or cost of the project _ 12%
Fear of causing damage or making the problem worse _ 11%
Supply chain issues / material shortages _ 11%
Legal or regulatory hurdles, such as obtaining permits or complying with zoning laws - 8%

B U.S. Homeowners
EDELMAN Dxl / © 2025 19

Q16: Why did you delay performing home maintenance or renovations? Base: Those who have delayed or deferred any maintenance needs for their home (U.S. Homeowners n=541)
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Most proactively manage risk by trimming overhanging branches and
maintaining appliances, though less than half use security systems

Gen Z and Millennials are more likely than other Homeowners to use a security system or smart surveillance (71%) as proactive measures taken to reduce risk.

Proactive Measures Taken by Homeowners to Reduce Risk
(Shown % Selected)
66% 65%

61% 71% Gen Z + |
Millennial
51% .
I | |

Trim trees and remove Conduct regular HYAC Store hazardous materials Regularly clean gutters  Use a security system or Inspect and maintain roof
overhanging branches and appliance safely (e.g., paint, and downspouts smart surveillance regulary
maintenance propane, cleaners)

. U S Homeowners EDELMAN Dxl / © 2025 21

Q21. Which of the following proactive measures have you taken to reduce risk to your home? Base: Total (U.S. Homeowners n=1000)



Smoke detectors and fire extinguishers are common, though less than a third have water
leak detectors or electrical fire monitoring devices in place

Younger Homeowners are more likely to have several protective items like security systems and generators.

Home Safety and Risk Mitigation Devices Currently Used by Homeowners
(Shown: % Selected “Yes’)

Smoke detectors 93%
First-aid kit 86%
Fire extinguisher 79%

Surge protectors for electronics / appliances 78%

~
W

Carbon monoxide detectors %

—’|—| 80% Gen Z + Millennial

Backup generator or battery power supply 36% ) 58% Gen Z + Millennial

Security system (monitored or unmonitored)

55%

B U.S. Homeowners

49% Gen Z + Millennial

Water leak detectors or automatic shut-off systems 27%

|

45% Gen Z + Millennial

Electrical fire monitoring device (for example, Ting) 23%

:
\

35% Gen Z + Millennial

Fire blanket 19%

;
L
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Q20. Do you currently have any of the following safety / risk mitigation items in your home? Base: Total (U.S. Homeowners n=1000)



Agents recommend a range of smart home products to clients,

smoke, carbon monoxide, and water sensors

85%

of Agents typically recommend
that their clients purchase smart
home products to manage risks
to their home

Smart Home Products Recommended
(Shown: % Selected, among those who recommend purchasing smart home products)

Smart sensors to monitor for smoke/carbon monoxide | EEGTGNGTGTGTGNGEGEGEGEGEGEGEEE G2 °o
Smart locks for doors | NN 597
Smart sensors that monitor whole-house water flow | EEEGG—E—E— 552
Smart video doorbells (e.g., Ring) IIING 519
Smart home security cameras |G /S
Smart sensors to monitor electrical fire hazards | NNNNINIGINGTNGNGNGEGEGEGE 45

Smart garage door openers I 29%

Smart home appliances (e.g., water heaters, refrigerator, microwave) | 22%

Smart sensors to monitor for opening and closing of doors or windows | 20%

Smart thermostats | 16%

Q46. Do you typically recommend that your homeowners insurance client purchase any smart home products to manage risks to their home? Base: Total (Independent Insurance Agents n=400)
Q47. Which of the following types of smart home products do you typically recommend to your homeowners insurance clients? Base: Total who recommend purchasing smart home products (Independent Insurance Agents n=338)

especially

EDELMAN Dxl / © 2025
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However, few follow these recommendations; the most common smart
home products owned are video doorbells, home security cameras, and
thermostats — just 1 in 10 own smart water sensors

Smart Home Products Owned
(Shown: % Selected)

Smart home security cameras 40%

Smart video doorbells (e.g., Ring) 39%

Smart thermostats 35%

Smart sensors to monitor for smoke/carbon monoxide 25%

Smart home appliances (e.g., water heaters, refrigerator, microwave) 23%

Smart locks for doors 21%

Smart garage door openers 19%

18%

Smart sensors to monitor for opening and closing of doors or windows

Smart sensors to monitor electrical fire hazards 12% B U.S. Homeowners

Smart sensors that can detect water in places it shouldn't be (e.g., near toilets,
water heaters, showers, pipes, etc.)

Sensors that monitor whole-house water flow, some of which can shut off water
if a leak is detected

11%

11%

Other smart home product(s) 7%
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Q28. Do you currently own any of the following types of smart home products? Base: Total (U.S. Homeowners n=1,000).



Smart home products are most attractive for the protection and peace of
mind they provide

Gen Z and Millennials are more likely than other Homeowner generations to highlight saving user time (41%) and allowing additional travel (34%) as benefits of
smart home products.

Benefits of Smart Home Products U.S. Homeowners

(Shown: % Selected)

(who own smart home

products)
Protects the user’s home 56% |-5 ppts 61%
Provides the user with peace of mind 55% | -6 ppts 66%
Makes the user’s home safer 55% 63%
Provides protection to the user and their family 47% 54%
The user can control smart home preferences from a mobile app 39% 24%
Makes an owner’s home more energy efficient 30% 1 -5 ppts 34%
Saves the user’s time 28% % i Gen Z + 21%
Saves the user’s money 28% 13%
Mitigates risk 28% 15%
Provides the user with a discount on their home insurance premiums 23% 20%

Allows the user to travel more 22% = i m;’f’e.?:ir;h 24%

Il = 2024 comparisons

Q29. You mentioned that you currently own one or more smart home products. Which of the following do you feel are benefits of these types of technology? Base: Total who currently own EDELMAN DxI / © 2025 25

smart home products (U.S. Homeowners n=724) Q49. When it comes to smart home products, which of the following do you feel are benefits of these types of technology? Base: Total
(Independent Insurance Agents n=400) Note Green or red text/arrows indicate significant difference.
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Just over half of Homeowners report they have reviewed or updated their
insurance policies within the last year

Over 2 in 5 have also consulted with an agent to better understand their coverage or compared quotes from multiple insurers to find better coverage.

Insurance-Related Actions Taken by Homeowners to Better Manage Risk
(Shown % Selected)

Reviewed or updated my policy within the last year _ 53%
. % 57% Gen Z + Millennial
Consulted with an agent to understand what’s covered (and what’s not) 45%
Compared quotes from multiple insurers to find better coverage _ 42%

Installed home safety devices to qualify for insurance discounts _ 37% i 56% Gen Z + Millennial
Increased my coverage limits based on rising replacement costs _ 31% i 47% Gen 2 + Willennial
Increased my deductible to lower premiums _ 30% i #3% Gen Z * Willennial

3% Gen Z + Millennial

Added specific coverage (e.g., flood, earthquake, sewer backup) _ 29%4 2% Gen z Wilennia

B U.S. Homeowners
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Q36. Have you taken any of the following actions related to your homeowners insurance policy to better manage risk? Base: Total (U.S. Homeowners n=1000)



Most Homeowners are confident their policy would meet their needs if they

had to file a claim

Despite this, over half are concerned their policy may not cover certain types of damages or incidents — up significantly since 2024.

Confidence in Current Homeowners

Insurance Policy
(Shown % Selected T2B “Very” or “Extremely Confident”)

63

U.S. Homeowners
J-5ppts

Perceptions of Homeowners Insurance Policy
(Shown: % Selected T2B “Agree’)

My policy provides adequate coverage for my needs

| believe my home is currently insured to the right value

| feel secure knowing that my policy will protect me in the event of a

disaster

| am confident in my understanding of the coverage my policy
provides

| trust that my policy will cover me for all necessary expenses in
case of a claim

| would be willing to pay a higher premium for a homeowners
insurance policy that | can rely on to provide support in stressful
situations (e.g., natural disasters, break-ins, major repairs)

| am concerned that my policy may not cover certain types of
damages or incidents

Q32. How confident are you that your current homeowners insurance policy would meet your needs in the event you had to file a claim?
Q33. How much do you agree or disagree with the following statements about your current homeowners insurance policy? Base: Total (U.S. Homeowners n=1,000) Note Green or red text/arrows indicate significant difference.

U.S.

Homeowners

90%
90%
88%
87%

86%
75%

57% 1+9

Il = 2024 comparisons
EDELMAN DxI / © 2025
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However, uncertainty has increased since 2024 regarding whether certain

situations are covered by standard home insurance policies

Across the following situations, many Homeowners are not sure as to whether their policies provide coverage.

Situations Believed to be Covered by Standard Homeowners Policy
(Shown: % Selected)

Yes No Not sure

Coverage for water backups 53% 21% 26%

Coverage for high value items 53% 31% 16%

Physical injury to a contractor while performing work on your property 51% 23% 26%
Damage to water, gas, electrical service lines 49% 26% 25%
Damage from long-term water leaks 40% 33% 28%

Damage to appliances from an electrical surge 40% 28% 329,

Damage from inland flooding 37% 37% 26%

Hidden damages 31% 38% 31%

Damage from normal wear and tear 27% 56% 17%

Incorrect or shoddy repair work performed by a contractor 20% 48% 32%

Q35. To the best of your knowledge are the following situations covered by standard home insurance policies? If you're not sure, give your best guess. Base: Total (U.S. Homeowners
n=1,000) Note Green or red text/arrows indicate significant difference.

tiYes A
YoY change

]-14ppts
1-10 ppts

1-10 ppts

1-13 ppts

1-10 ppts
B U.S. Homeowners

Il = 2024 comparisons
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Agents say clients are most stressed about rising homeowner insurance
premiums and damage from severe weather or natural disasters

Unexpected repairs and maintenance costs as well as the cost of replacing or upgrading aging systems are other top stressors.

What Clients Are Most Stressed About Today Regarding Their

Home

(Shown: % Selected)

Rising homeowners insurance premiums

Damage from severe weather or natural disasters

Unexpected repairs and maintenance costs

The cost of replacing or upgrading aging systems (roof, HVAC, etc.)
Understanding what their insurance policy does and doesn't cover
Being underinsured or not prepared for worst-case scenarios

The impact of inflation on home-related expenses

Navigating claims and repair timelines after damage

Home safety and security (theft, fire, break-ins, etc.)

Long-term structural issues (mold, water damage, etc.)

Finding reliable contractors or repair professionals

Property tax increases

Resale value or shifting market conditions

Managing preventative maintenance (knowing what to do and when)

I 4.3 %
. 30 9%
I 5 7 %
I 34 %
I 8 %%
I 5 9
I 2 0%

I 16%

I 3%

I 10%

I (%

N 4%

M 2%

W 2%

EDELMAN Dxl / © 2025

Q38. Which of the following are your clients most stressed about today regarding their home? Base: Total (Independent Insurance Agents n=400)
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Agents also report an increase in client interest for fire, flood, identity theft,

and windstorm coverage over the past year

Client Interest in Homeowners Coverage Types Over the Past Year
(Shown % Selected)

Fire
Flood 62%
Identity theft coverage 62% = +5ppts
Windstorm 53%
Umbrella insurance 45%
Service lines 43%
Sewer / water backup 37%
Earthquake 37%

Cyber insurance 35%

| ~
<
o~

B Increased No change / Not offered Decreased

Q55. How has client interest in the following types of coverage changed over the past 12 months? Base: Total (Independent Insurance Agents n=400) Note Green or red text/arrows indicate
significant difference.

0%

0%

0%

0%

0%

0%

0%

1%

1%

Il = 2024 comparisons
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Claims for weather and fire damage — already the most common categories
— have also seen an uptick

Most Common Homeowners Claims / Changes Over the Past Year
(Shown % Selected)

71%
65%

51%

390/0 360/0

29%
9%
e [0
Weather related damage Fire damage Water damage Theft Liability claims

B Most Common Client Claims B Types of Claims That Have Increased Over the Past Year
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Q56. Which of the following are the most common reasons clients file homeowners insurance claims? Q57. Have you seen an increase in any of the following types of homeowners claims over
the past 12 months? Base: Total (Independent Insurance Agents n=400) Note Green or red text/arrows indicate significant difference.



While Homeowner concern about natural disasters or severe weather is
high, few have a preparedness/evacuation plan or have upgraded their
insurance policy

Concern About Natural Disasters or Severe Weather Actions Taken to Protect Against
(Shown % Selected T3B “Very,” “Somewhat” or “Extremely Concerned’) Natural Disasters U.S.
(Shown % Selected)
Stored emergency supplies (e.g., flashlights, batteries, 56%
water)
Trimmed trees or removed risky branches 53%
Cleared gutters and drainage areas regularly 41%
Secured outdoor furniture and equipment ahead of storms 40%
64 % Upgraded my homeowner’s insurance policy 27%
U.S. Homeowners Created a disaster preparedness or evacuation plan 23%
Installed a backup generator 22%
Installed lightning rods or surge protection 18%
Reinforced or replaced roof with weather-resistant materials 18%
Installed a sump pump or backflow valve 17%
Sealed foundation or basement to prevent water intrusion 17%
Installed storm shutters or impact-resistant windows 14%
Upgraded siding or exterior materials to fire —or wind 1%

resistant options
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Q23. How concerned are you about the risk of severe weather and natural disasters in your area? Q24. Which of the following actions, if any, have you taken to protect you home against severe weather
or natural disasters? Base: Total (U.S. Homeowners n=1000)



Homeowners trust their home's durability and their insurance policies to

cover all costs from weather-related claims

Younger Homeowners are more trusting in their homeowners policies and more willing to invest in weather-resistant features.

Perceptions of Homeowners on Natural Disaster Protection
(Shown: % Selected T2B “Agree”)

| am confident in my home’s ability to withstand severe weather in my area

| trust that my policy will cover me for all necessary expenses in case of a weather-related claim

| would pay more for a home with weather-resistant features (fortified roof, etc.)

I am willing to invest in weather-resistant features to prevent claims (fortified roof, etc.)

| am more worried about severe weather or natural disasters than | was in the past

Q25. How much do you agree or disagree with the following statements about protecting your home against severe weather or natural disasters? Base: Total (U.S. Homeowners n=1000)

U.S. Homeowners

88%

81%

77%

75%

66%

91% Gen Z
+ Millennial

94% Gen Z
+ Millennial

93% Gen Z
+ Millennial

EDELMAN Dxl / © 2025
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Faster claim resolution guarantees, 24/7 live emergency support, and
temporary housing coverage would be the most emotionally reassuring
features in an insurance policy

Top Reassuring Insurance Policy Features for Homeowners
(Shown: %)

U.S. Homeowners

Faster claim resolution guarantees 54%

24/7 live support during emergencies 52%

Coverage for temporary housing with added amenities 50% 4 56% Boomer +
Savings account specifically for loss prevention or out of pocket repair expenses (including insurance 329

deductible) °

Proactive risk alerts (e.g., weather, security) 25% 4 44% Gen Z + Millennial
Mental health or stress relief resources during recovery 16%
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Q34. What are the top features or services that would make a homeowners insurance policy feel more emotionally reassuring to you?
Base: Total (U.S. Homeowners n=1,000)
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U.S. Homeowners overwhelmingly see their home as an asset

Agents tend to overestimate their clients’ worries, with more than 1 in 3 reporting their clients see their homes as liabilities.

Perceptions of Current Home: Asset or Liability
(Shown % Selected)

U.S. Homeowners: Independent Agents:
How Clients See Their Homes

14% of Gen Z and m An asset B An asset
Millennial 4

Homeowners see their . . . -
home as a liability OA liability OA liability
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Q1. Which of the following most accurately describes how you currently view your home? Base: Total (U.S. Homeowners n=1,000)
Q37. Which of the following most accurately describes how your clients currently view their home? Base: Total (Independent Insurance Agents n=400)



According to Agents, most important home maintenance tasks to perform

on a regular basis include plumbing maintenance / leakage checks, door
sealing and foundation checks

Most Important Home Maintenance Tasks for

Preventing Costly Insurance Claims
(Shown: Coded open-end responses)

1. Plumbing maintenance / leakage check
2. Door seal / lock check / repair
3. Foundation check / repair

4. Roof inspection / repair

5. Heating / Cooling check / Repair
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Q45. What would you say are the most important reqular home maintenance tasks for preventing costly insurance claims? Base: Total (Independent Insurance Agents n=400)



Consistent with 2024, Homeowners feel uncertain about their ability to
complete home maintenance projects without hiring professional help

Younger Homeowners are more confident in their DIY abilities than older generations.

Confidence in Ability to Complete Home Maintenance

45% Projects Without Hiring Professional Help
(Shown % Selected T2B “Very” or “Extremely Confident”)

66% Gen Z + Millennial

1-5 ppts —— |
47% Gen Z + Millennial 39% Gen Z + Mill ol
40% Gen Z + Millennial o Gen ffennia
\l \l 40% Gen Z + Millennial
41% Gen Z + Millennial
(o) 0
21 Yo 21% 20% ]
I I I I1 | ]

Cleaning gutters Plumbing repairs Tree removal Electrical repairs Concrete / driveway repair Roof repairs

Il = 2024 comparisons

B U.S. Homeowners
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Q18. How confident are you in your ability to complete the following types of home maintenance yourself, without hiring professional help? Base: Total (U.S. Homeowners n=1,000) Note Green or red text/arrows indicate significant
difference.



Fire safety practices are widely adopted, though 4 in 10 Homeowners are
not maintaining fire extinguishers and / or fire blankets

Boomers surveyed are more likely to avoid overloading electrical outlets or power strips and store flammable materials safely and away from heat sources.

Actions Taken by Homeowners to Ensure Fire Safety
(Shown % Selected)

74%

82% Boomer +
71% i

Check and replace smoke detector batteries regulary

Avoid overloading electrical outlets or power strips

Safe use of candles (for example, placing them on non-flammable surfaces,

0
extinguishing them before leaving the room) 64%

2 71% Boomer +

Store flammable materials (for example, cleaning solvents) safely and away from heat
sources

63%

Maintain clearance around heaters or space heaters 60%

Maintain fire extinguishers and / or fire blankets 57%

Properly dispose of coals or smoking pellets after grilling or smoking 41%

B U.S. Homeowners
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Q22. Which of the following actions do you take to ensure fire safety in your home? Base: Total (U.S. Homeowners n=1000)



Most would buy a home that has a roof able to withstand severe weather
events even if doing so meant paying a little more

Likelihood to Purchase a Home With a Weather-Resistant Roof  Consideration to Replace Current Roof With One That is

Shown % Selected T2B “More Likely” “Likely’, - i
More Weather-Resistant
(Shown % Selected “Yes’)

82% Gen Z +
Millennial

79% Gen Z +
Millennial

70

Homeowners

62.

Homeowners

. , . . EDELMAN Dxl / © 2025
Q26. If you were to purchase another home, would you be more or less likely to buy a home that has a roof able to withstand severe weather events (for example, hailstorms, windstorms, fire), even if doing so X

meant paying a little more for the roof? Q27. Would you replace your roof with one that is able to withstand severe weather events if doing so would increase the resale volume of your home? Base: Total (U.S.
Homeowners n=1000)



Consistent with 2024, those who do not own smart home products feel they
are unnecessary, expensive, or don’t know enough about the technology

About 1 in 5 are also concerned about security issues and potential cyberattacks.

Reasons for Not Purchasing Smart Home Products UGB, Ml s
(Shown: % Selected, among those that do not own smart home products)

| don't feel | need smart home products 53%
The products and/or subscription services are too expensive 41%
| don't know enough about smart home technology 30%
The number of smart home technology options is overwhelming 20%
I'm concerned about cybersecurity attacks with these products 20%
I'm concerned about the data that these products are collecting 20%
| am concerned about security issues with these products 19%
It is difficult to install these products 13%
I'm concerned about the companies that offer these products monitoring my home 10%
The process of monitoring seems like a lot of work 9%
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Q31. You mentioned that you do not currently own any smart home products. Which of the following are reasons why? Base: Total who do not own smart home products (U.S. Homeowners n=276)



Looking ahead, Agents say smart water leak detectors, smoke and carbon
monoxide detectors, and surge protection devices top the list of must-have
smart home solutions for todays Homeowners

Must-Have Smart Home Products and Solutions for Clients Looking Ahead to the Next Year
(Shown: % Selected)
Smart water leak detectors or automatic water shut-off systems I 4 3%
Smart smoke and carbon monoxide detectors NN 39
Whole-home surge protection devices NN 35%
Smart home security systems (cameras, sensors, alarms) N 290°%
Smart thermostats (for energy efficiency and freeze prevention) I 259,
Electrical fire monitoring / fire prevention tools (e.g., stove shut-off.. I 2?2 %
Smart weather sensors (e.g., wind, temperature, humidity alerts) I 138%
Smart backup battery or generator systems I 16%
Integration with emergency services or monitoring providers I 8%
Water pressure or humidity monitors (to prevent mold/mildew) I 6%

Smart lighting with motion sensors or timers Il 4%
Home monitoring apps with real-time alerts 0%

Roof or foundation sensors for structural monitoring = 0%
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Q48. Looking ahead to the next year, which of the following types of smart home products or solutions do you feel are must-haves for today’s homeowners? Base: Total (Independent Insurance Agents n=400)



Homeowners cite anxiety reduction and energy efficiency as their primary
reasons for purchasing smart home products

Reasons for Purchasing Smart Home Products U.S. Homeowners
(Shown: % Selected)

They reduce my anxiety 39%

| wanted to make my home more energy efficient 35%

| felt that there was a positive cost-benefit to owning this technology 31%

There were insurance benefits from having smart home products 23%

My friends or family recommended it to me 23% S NTTIE
| wanted to protect or monitor my pet 22% Willennial

| am out of the house often 19% Millennial
| am always staying on top of the latest technology trends 18% ﬁ’i'l’f;'?:iglz*
| saw this kind of technology featured in an ad, the news, or social media 18%

They are fun! 16%

My insurance agent recommended it to me 15% :,.%,?:.2.2 '
| wanted to monitor my children and any activity in their room 13%

| experienced a crime at my home 1%

They were provided by my insurance carrier / agent 10%

| had an accident in my home (e.qg., leak, fire) 9%

. . EDELMAN Dxl / © 2025 44
Q30. Which of the following are reasons why you purchased a smart home product? Base: Total who currently own smart home products (U.S. Homeowners n=724)



Almost all Agents feel their clients are informed about the coverage
included in their homeowners policies

Over 9 in 10 Agents recommend their customers review their homeowners policies at least once per year — with 68% reporting their typical client reviews their
policy at least annually.

How Informed Typical Clients Are About the

Coverage Included in Their Homeowners . .
. . Approach to Policy Reviews
Insurance Policies

Sh % Selected
(Shown % Selected “Very” or “Extremely Informed”) (Shown % Selected)

How often agents typically
recommend their clients review 55% 3%
their homeowners policy

9 7 % How often typical clients review

their homeowners policy,
regardless of recommendations

Agents

Once every 1-6 months
m About once per year
m Less than once per year

Q50. On average, how informed would you say your clients are about the coverage included in their homeowners insurance policies? Q51. How often do you typically recommend your clients review EDELMAN Dxl / © 2025

their homeowners insurance policy? Q52. How often do you proactively reach out to your clients to suggest they review their homeowners insurance policy? Base: Total (Independent Insurance
Agents n=400)
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Consistent with 2024, Agents report their clients primarily review their
policies as part of the standard renewal process, following agent
recommendations, or in response to changes in their home’s value

Most Common Reasons Clients Give for Reviewing Homeowners Policies
(Shown: % Selected)

Standard review during policy renewal process I 56
Recommendation from their agent NN 4S5
A significant increase in the home's market value I 33 %
A significant decrease in the home's market value I 36%
A change in the policy holder’s financial situation N 2 3%
Increases in crime I 15%
Inflation / rising living costs I 15%
Major home renovations or additions to their home I 12%

Natural disaster or extreme weather events I 9%

Significant life events (for example marriage, divorce,
childbirth/adoption, etc.)

Seeing their insurance bill statement I 8%

. ©%

Filing a homeowners insurance claim Wl 4%
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Q53. Thinking about the last 12 months, what are the most common reasons your clients give for reviewing their homeowners policies? Base: Total (Independent Insurance Agents n=400)



Over the past year, more than 3 in 4 Agents have seen an increase in the
number of customers attempting to reevaluate their current policies or

requesting to requote their policies through other carriers

Clients Actions that Have Increased Over the Past Year
(Shown % Selected “Yes’) m

Clients attempting to reevaluate their current homeowners policies to reduce premiums
Clients requesting to requote their homeowners policy through other carriers

Clients reducing their homeowners coverage to save money

Clients increasing their homeowners coverage

Adoption of smart home technology by clients

Clients interest in adding coverage endorsements

Q54. Have you witnessed or experienced an increase in any of the following over the past 12 months? Base: Total (Independent Insurance Agents n=400)

78%

76%

68%

61%

58%

47%
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SURVEY METHODOLOGY

O e O

Audiences Sample Size Methodology Timin
U.S. Homeowners 2024 Survey Fielded
Age 18+ who own a home - nationally representative by age, N=1,000 June 24th — July 12th, 2024
gender, race, region, household income 1 5'Minute
Online Survey 2025 Survey Fielded
Independent Insurance Agents N=400 July 30t — August 18,

Independent insurance agents who sell homeowners’ policies - mix
of principals, producers, and client service reps 2025

EDELMAN Dxl / © 2025 48



d Nationwide’
3

Thank You

25 49



	Default Section
	Slide 1: Homeowners Survey 2025 Insights Report
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6: Buying a Home
	Slide 7: Beyond price, the most important factors when buying were location, size, and safety
	Slide 8: But, if Homeowners were to buy a new home today, maintenance needs and property taxes would have more influence over their decision
	Slide 9: Out-of-pocket expenses at closing are another potential blind spot for many new buyers; Agents say more than 6 in 10 know little about these
	Slide 10: Many feel their home inspection left something to be desired: just 55% of current owners would rate their inspector’s assessment as very good or excellent when they bought their home
	Slide 11: Owning a Home
	Slide 12: Having a permanent, stable place to live and the ability to build equity are the best things about owning a home
	Slide 13: Most Homeowners plan to stay put: 85% see their current home as their forever home
	Slide 14
	Slide 15
	Slide 16: Homeowners prefer to manage routine maintenance themselves rather than hiring contractors
	Slide 17
	Slide 18
	Slide 19
	Slide 20: Safety & Risk Mitigation
	Slide 21: Most proactively manage risk by trimming overhanging branches and maintaining appliances, though less than half use security systems
	Slide 22
	Slide 23: Agents recommend a range of smart home products to clients, especially smoke, carbon monoxide, and water sensors
	Slide 24
	Slide 25
	Slide 26: Insurance Coverage
	Slide 27: Just over half of Homeowners report they have reviewed or updated their insurance policies within the last year
	Slide 28: Most Homeowners are confident their policy would meet their needs if they had to file a claim
	Slide 29
	Slide 30: Agents say clients are most stressed about rising homeowner insurance premiums and damage from severe weather or natural disasters
	Slide 31: Agents also report an increase in client interest for fire, flood, identity theft, and windstorm coverage over the past year
	Slide 32: Claims for weather and fire damage – already the most common categories – have also seen an uptick
	Slide 33: While Homeowner concern about natural disasters or severe weather is high, few have a preparedness/evacuation plan or have upgraded their insurance policy
	Slide 34
	Slide 35: Faster claim resolution guarantees, 24/7 live emergency support, and temporary housing coverage would be the most emotionally reassuring features in an insurance policy
	Slide 36: Appendix Additional Findings
	Slide 37: U.S. Homeowners overwhelmingly see their home as an asset
	Slide 38
	Slide 39: Consistent with 2024, Homeowners feel uncertain about their ability to complete home maintenance projects without hiring professional help
	Slide 40: Fire safety practices are widely adopted, though 4 in 10 Homeowners are not maintaining fire extinguishers and / or fire blankets
	Slide 41
	Slide 42: Consistent with 2024, those who do not own smart home products feel they are unnecessary, expensive, or don’t know enough about the technology
	Slide 43: Looking ahead, Agents say smart water leak detectors, smoke and carbon monoxide detectors, and surge protection devices top the list of must-have smart home solutions for todays Homeowners
	Slide 44
	Slide 45: Almost all Agents feel their clients are informed about the coverage included in their homeowners policies
	Slide 46: Consistent with 2024, Agents report their clients primarily review their policies as part of the standard renewal process, following agent recommendations, or in response to changes in their home’s value
	Slide 47: Over the past year, more than 3 in 4 Agents have seen an increase in the number of customers attempting to reevaluate their current policies or requesting to requote their policies through other carriers
	Slide 48
	Slide 49: Thank You


