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NATIONWIDE AGENCY FORWARD

PURPOSE RESEARCH OBJECTIVES

Research affiliate Edelman Data & Intelligence (Dxl) has been

engaged to conduct a survey among American car owners and 1. Understand shift in behaviors and attitudes around driving over
independent insurance agents. T he findings will help Nationwide
educate agents about driving behavior trends. The data will be
used as easily shareable insights and create greater visibility for
Nationwide with media and key stakeholders. Through marketing
efforts promoting the data Nationwide will position agents as
credible and knowledgeable resources about consumer and
distracted driving topics.

the course of the past two years.

2. Measure support for legislation to address distracted driving,
specifically regarding hand-held phone use
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Audience

Independent Insurance
Agents

Consumers
US. adults who own cars

METHODOLOGY

Sample Size

8

N=400

N=1,000

o

Methodology

15 - Minute
Online Survey

Timin

Survey fielded
March 4th - 22nd 2022
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KEY FINDINGS

Driving is considerably more dangerous today than before the pandemic.

Consumers and Independent Agents agree drivers today are more aggressive (81% and 80%, respectively), drive faster (79% and 85%), and are more reckless
(76% and 77%) today compared to March 2020. Half of consumers (52%) say driving is more stressful for them.

Consumers rate their own driving highly, but their behavior tells a different story.

85% rate their own driving as excellent or very good compared to just 29% for the driving of others on the road around them, and 81% say their driving has not
changed since the beginning of the pandemic. However, more than half report driving 10+ miles over the speed limit (54%) or eating while driving (53%) during
the past 12 months. Roughly 1in 5 have audibly yelled at another driver (23%), given an obscene gesture (21%) or ran a stop sign/light (17%) during the same
period. While two-thirds (66%) say holding their phone in hand to talk, text, or use an app while driving is dangerous, half (51%) report having done this in the
past 6 months and just 30% say they use their phone’s Do not Disturb capability while driving.

Legislation to address distracted driving receives overwhelming support.

88% of consumers and 94% of agents say they support legislation to address distracted driving generally, and when given details of Nationwide’s preferred
hands-free legislation support remains high: 86% of consumers support legislation in their state that would prohibit drivers from holding their phones while
driving to talk, text, or for other purposes except in emergency situations, while 94% of agents say the same. And almost two-thirds of consumers (64%)
believe there are already similar laws on the books in their state.
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KEY FINDINGS

While responses are relatively split when it comes to driving frequency today, many consumers report that they
drive more often than they did before/during the COVID-19 pandemic.

35% of consumers drive more today than they did 12 months ago, while 28% drive less. On the other hand, 37% report that they drive the same amount. When
compared to their driving frequency before the COVID-19 pandemic, a higher proportion of consumers say they drive more often to work (38% vs. 20% less
often), drive more often alone (34% vs. 13% less often), drive more often during the week (30% vs. 23% less often), and drive more often on weekends (29% vs.
21% less often). However, less consumers are driving more often to social activities (24% vs. 34% less often).

Cash rewards and discounts on car insurance are the top benefits that would incentivize safe driving habits among
consumers.

Roughly three-fourths of consumers report that a cash reward (76%) or a discount on their car insurance (74%) would motivate them to avoid distracted
driving, speeding, and other unsafe driving habits. Additional incentives include gift cards to use at retailers (59%), a discount on another type of insurance
(e.g., homeowner’s, etc.) (53%), or a discount for a purchase at a car retailer/dealer (50%).
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Referenced in Key Finding 1

Consumers and Agents agree drivers today are more aggressive, drive faster and are
more reckless today than before the pandemic

Driving Perceptions Today Compared to March 2020
(Shown % Select Agree [Top 2 Box on 4-pt scale])

87% 85% 85%
81%
79% 80% % 7% 76%
52%
N/A N/A N/A
Drivers are looking at  People drive faster Road rage incidents  Drivers are more Drivers are more Driving is more
their phones more today are more common  aggressive today reckless today  stressful for me today
often today
B Independent Insurance Agents Consumers

Q23: How much do you agree or disagree with the following statements about drivers today compared to March 2020, before the COVID pandemic? Base: Independent Insurance Agents (n=400)
Q8: How much do you agree or disagree with the following statements about driving today compared to March 2020, before the COVID pandemic? Base: Consumers (n=1,000)
Q9: Now thinking about yourself and your own driving, how much do you agree or disagree with the following statements? Base: Consumers (n=1,000)



Referenced in Key Finding 2

Consumers believe they are good drivers, but their actions tell a different story; more

than half admit speeding or eating while driving and 1in 5 have given an obscene gesture

Rating of Self/Others’ Driving
(Shown % Select)

W Just fair or poor Good Very good or excellent

Your own driving

The driving of others on the road

40% 29%
around you

Men rated both their own and others’ driving higher than women did, with

5 rating their own and rating others’ driving as very good or excellent
(compared to 81% and 23% of women)

Q1: How would you rate... Base: Consumers (n=1,000)
Q10b: Have you ever done any of the following over the past 12 months? Base: Consumers (n=1,000)

14% 85% —

1%

Actions Done Over the Past 12 Months

(Shown % Selected)

Driven 10+ mph over the speed limit

Eaten while driving

Been tempted to give an obscene gesture to
another driver

Yelled audibly at another driver from inside
my car

Given an obscene gesture to another driver

Ran a stop sign/light

Been involved in a car accident

54%

53%

42%

23%

21%

17%

10%



Referenced in Key Finding 2

Drivers believe holding their phones while driving to use apps, talk or text is dangerous -

but half admit doing this anyway

Use of Phone and Features While Driving

Safety of Holding Phone While Driving

(Shown % Select) (Shown % Select, Among those who have held their phone while driving)

70%
49%

Held your phone in your hand ~ Used your phone’s automated
while driving ‘Do Not Disturb capability while

driving B Very safe
No M Yes

i 41% of men feel

| it is safe to hold
. your phone

""""""" 5 while driving,

. compared to
i only 26% of

66%
Believe holding their

phone while driving is
dangerous

I women

20%

Somewhat safe B Somewhat dangerous B Very dangerous

Q14: Have you held your phone in your hand while driving at any point over the past 6 months whether to talk, to text, for navigation or for any other activities? Base: Consumers (n=1,000)
Q15: How safe would you say it is to hold your phone in your hand while driving, whether to talk, to text, for navigation or for any other activities? Base: Consumers (n=507), Men (n=256), Women (n=249) 9

Q16: Do you use your phone’s automated ‘Do Not Disturb’ capability while driving? Base: Consumers (n=1,000)



Referenced in Key Finding 3

Legislation to discourage distracted driving receives overwhelming support from both
Agents and Consumers

Support for Legislation to Discourage and Reduce Support for Legislation to Specifically Prohibit
Distracted Driving (General) Hand-held Cellphone Use While Driving
(Shown % Select) (Shown % Select)

64% of Consumers & !
86% of Independent !
Insurance Agents :
believe their state
already has existing laws !
to prohibit hand-held
cellphone use while
driving ;

m Undecided

W Strongly/Somewhat Do not
support

W Strongly/Somewhat Support

Independent Insurance Consumers Independent Insurance Consumers
Agents Agents

Q17/Q27: Generally speaking, do you support or oppose legislation in your state to discourage and reduce distracted driving? Base: Consumers (n=1,000) / Base: Independent Insurance Agents (n=400)

Q18/Q28: Some states have laws that prohibit drivers from holding their cell phones while talking or manually using their cell phones to text, email, or look at anything on their phone while operating a motor vehicle.

Drivers are instead only permitted to use hands-free, voice command technology (e.g., for GPS navigation, etc.), except in emergency situations. To the best of your knowledge, are there any similar laws in your state? Base:
Consumers (n=1,000) / Base: Independent Insurance Agents (n=400)

Q18b/Q28b: Do you support or oppose a law in your state that prohibits drivers from holding their cell phones while talking or manually using their cell phones to text, email or look at anything on their phone while 10
operating a motor vehicle? Drivers are instead only permitted to use hands-free, voice command technology (e.g., for GPS navigation, etc.), except in emergency situations. Base: Consumers (n=1,000) / Base: Independent
Insurance Agents (n=400)



Referenced in Key Finding 4

Agents believe Consumers are driving more often than they report - just 1 in 3 say they
drive more often today than they did 12 months ago during the height of the pandemic

Changes in Consumer Driving Frequency
(Shown % Select)

Driving today vs. 12 months ago 37% 35% Consumers

B Much/Somewhat Less They drive the same amount B Much/Somewhat more

Q20: Do you think your auto insurance customers drive more or less today than they did 12 months ago? Base: Independent Insurance Agents (n=400)
Q21: Do you think your auto insurance customers drive more or less today than they did in March 2020, before the COVID pandemic? Base: Independent Insurance Agents (n=400)
Q3: Would you say you drive more or less today than you did 12 months ago? Base: Consumers (n=1,000)



Referenced in Key Finding 4

Compared to before the pandemic Consumers are driving more to work and less to social

activities
Frequency of Activities Today Compared to Before March 2020
(Shown % Select Less [Bottom 2 Box on 5-pt scale] and More [Top 2 Box on 5-pt scale])
Consumers

Much/Somewhat Less Often Much/Somewhat More Often

Drive to work

Driving alone, without passengers

Drive during the week

Drive on weekends

Drive to social activities

Q2: Would you say you do each of the following more or less often today compared to before March 2020, before the COVID pandemic? If you never do any of these actions, please indicate that. Base: Consumers (n=1,000)
12



Referenced in Key Finding 5

Cash rewards, discounts on car insurance and retail gift cards would most incentivize safe
driving habits

Incentives for Safe Driving Habits
(Shown: 9% Extremely or Very Motivating, Top 2 Box on a 5-pt scale)

B Independent Insurance Agents Consumers
_ 89%
Cash d
ash rewar 76%
. . _ 85%
A
discount on my car insurance 74%
. . _ 79%
Gift card(s) to use at retailers
i (s)tou i Y
. . _ 77%
A discount on another type of insurance
iscou ype of insu 530
e 769
A discount for my purchase at a car retailer/dealer 76%
50%
. . _ 66%
Tickets t t t t
ickets to a sporting event or concer 37%
- . _ 65%
Airl |
irline miles 350
N 60
A charity donation made on my behalf 21% >6%
(]

Q29: Sometimes auto insurance companies offer special rewards and benefits to drivers to incentivize safe driving habits. How much do you believe each of the following hypothetical

benefits would motivate your customers to avoid distracted driving, speeding, and other unsafe driving habits? Base: Independent Insurance Agents (n=400) 13
Q19: Sometimes auto insurance companies offer special rewards and benefits to drivers to incentivize safe driving habits. How much would each of the following hypothetical benefits

motivate you to avoid distracted driving, speeding, and other unsafe driving habits? Base: Consumers (n=1,000)
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Consumers believe other drivers are distracted a substantial proportion of the time they
are on the road

Percent of Time Consumers Believe Other Drivers are Distracted
(Shown Distribution of Veerbatim Responses)

19%

16% 16%

41%

Average percent of
time consumers

believe other drivers
are distracted while
on the road

0-10% 11-20% 21-30% 31-40% 41-50% 51-60% 61-70% 71-80% 81-90%  91-100%

Q13: About what percent of the time do you believe the average driver is distracted while driving? Base: Consumers (n=1,000)
15



Agents report texting is the most common form of distracted driving based on their
industry knowledge and experience

Most Common Forms of Distracted Driving
(Shown % Select)

Texting I — A%
Driving under the influence of alcohol or drugs I 33 Y%
Reaching for a phone or another object G 28 %
Making/taking a phone call on a handheld device I N 23 %
Checking an app (e.g., Instagram, etc.) I 6%
Eating or drinking ~ IEEE— 17 %
Driving while drowsy I 16 %
Attending to a child  IEEEEEG—G——NEE 15%
Interacting with the music or radio  INEG—— 15%
Using a handsfree device to make or take a phone call  INEEE—— 14%
Talking with another passenger I 14%
Watching TV or movies I 13%
Interacting with the navigation system IS 10%
Gaming IS 9%
Attending to a pet I 9%
Sightseeing I 7%
Daydreaming I 5%

Q26: Based on your knowledge of the auto industry and experience with your customers, what would you say are the top three most common forms of distracted driving? Base: Independent Insurance Agents (n=400)



Over half report being a passenger in a car where the driver interacted with the music or
ate or drank while driving

44%
35%

Using a
handsfree device
to make or take a

phone call

Interacting with
the music or
radio

Driving Actions Consumers Have Witnessed as a Passenger Over

the Past 12 Months
(Shown % Select [Top 2 Box Often/Sometimes] [Bottom 2 Box Rarely/Never])

80%
73% 74%
65% ’ ’
53% 53%
45%
Eating or Interacting with  Making/taking a Texting Checking social Attendingtoa Attending to a
drinking the navigation  phone call on a media child pet
system handheld device
Rarely/Never Often/Sometimes

80%

Putting on
make-up

Q12: Over the past 12 months, how often have you been a passenger in a car where you saw the driver doing each of the following actions at least once while driving? Base: Consumers (n=1,000), Gen Z (n=98%),

Millennials (n=279), Gen X (n=261), Boomers (n=362)

*Small sample sizes. Directional findings only.
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Drivers heavily rely on built-in safety features such as backup cameras, hands-free and
GPS technology

Vehicle Safety Features and Consumer Reliance
(Shown % Select, % Select Completely/A lot [Top 2 Box on 5-pt scale] )

69%
62% 61% 61% 61% 61%
50% 49%
42% 43%
37% 37%
Rear (backup) or side Hands-free mobile  Built-in GPS/navigation = Automatic emergency Parking sensors Lane change or lane-
cameras phone technology technology braking technology centering assistance
technology
My car is equipped with this | rely on this feature completely/a lot

Q5: Is your current car equipped with any of the following features? Base: Consumers (n=1,000)
Q6: How much would you say you rely on the following features in your car when driving? Base: Consumers with each feature in their car (Rear or side camera n=618, Hands-free mobile phone technology n=612,
Built-in GPS/navigation technology n=500, Automatic emergency braking technology n=416, Parking sensors n=371, Lane change or lane-centering assistance technology n=371)



Agents believe their customers heavily rely on a range of auto features while driving

Vehicle Safety Features and Consumer Reliance
(Shown % Select Completely/A lot [Top 2 Box on 5-pt scale] )

80% 78% 80%
)
69% 67% 72% 68%
61% 61% 61%
49%
43%

Rear (backup) or side Hands-free mobile Built-in Automatic Parking sensors  Lane change or lane-
cameras phone technology ~ GPS/navigation ~ emergency braking centering assistance

technology technology technology

B Independent Insurance Agents - Consumers rely on this Consumers - | rely on this feature completely/a lot

Q22: How much do you believe your auto insurance customers rely on the following features in their cars when driving? Base: Independent Insurance Agents (n=400)
Q6: How much would you say you rely on the following features in your car when driving? Base: Consumers with each feature in their car (Rear or side camera n=618, Hands-free mobile phone technology n=612, Built-in
GPS/navigation technology n=500, Automatic emergency braking technology n=416, Parking sensors n=371, Lane change or lane-centering assistance technology n=371)
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Almost all drivers report using their mirrors and backup cameras when driving in reverse

Actions Consumers Take While Backing Up
(Shown % Select Yes)

87% 85% o
o 84% 81%

Check the rear-view mirror Check the side mirrors Watch the rear/backup ~ Physically look behind you or
camera over your shoulder

B Consumers

Q7: Which of the following actions do you typically do when backing up or driving in reverse? Base: Consumers (n=1,000)

1%

None of the above

20



Younger consumers report driving more today compared to Gen X and Boomers

Changes in Driving Frequency Over the Last 12 Months
(Shown % Select)

40%

18% 25%
(]

13%

Gen / Millennials Gen X Boomers

Much/Somewhat less B | drive the same amount B Much/Somewhat more

Q3: Would you say you drive more or less than you did 12 months ago? Base: Gen Z (n=98*), Millennials (n=279), Gen X (n=261), Boomers (n=362)
*Small sample size. Directional findings only.
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Consumers most often drive to work, to run errands or pick up groceries

- Female, Boomer, Northeast

N

(9 go to work every day during the )
week. On weekends, | might go out
to dinner or go food shopping.”

J

see family, to get gas, to go
shopping for groceries, etc.”

- Female, Millennial, Midwest

N

 “Doctors appointments, work, to )

J

- Female, Gen X, Northeast

N

(" “Since | work from home, | no |onger\
commute. Most of my driving is for
running errands and for fun.”

-

“Mostly when | drive, | drive
to work. Also, | drive to the
grocery store and shopping.”

- Male, Millennial, South

- J

/“I drive during the day. I’m\

usually running errands or
grocery shopping. Taking my
kids to work. | work Door
Dash sometimes, too.”

J

- Female, Gen X, South

- /

Q4: When you do drive, where are you going most often? Base: Consumers (n=1,000)

K“To the mall or restaurants to bring mg
some food or groceries or the mall;
although | do most of this online, but
sometimes | find myself just going in-
person shopping.”

- Male, Millennial, West

N J

/ “To work. For more bulk shopping on \

weekends at a superstore with my wife
and son. Taking the dog to a nice large
park. Not driving into the city but going
out for much more social activities and
eating out.”

J

22
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1in 5 consumers did not take their car in for routine maintenance in the past year

Actions Consumers Have Taken Over the Past 12 Months
(Shown % Select “Yes’, % Select No")

82% 85% e 1%
39%
20%
Took my car for other Took aroad trip Bought a used car Bought a new car Sold a car Leased a car
routine maintenance
No M Yes

Q10a: Have you done any of the following over the past 12 months? Base: Consumers (n=1,000)



Agents believe almost 4 in 10 auto accidents go unreported to insurers on average

Percent of Auto Accidents Agents Believe Go Unreported
(Shown Distribution of Verbatim Responses)

42%

38%

Average percent of
auto accidents

Agents believe go
unreported to
insurers

0-25% 26-50% 51-75% 76-100%

Q24: Sometimes drivers choose not to file insurance claims or report accidents to their auto insurer, especially when damage is relatively minor. About what percent of auto accidents do you believe go unreported to
insurers today? Base: Independent Insurance Agents (n=400)
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Among the 10% of consumers that have been in an accident almost 9 in 10 say they
reported it to their insurer

Accidents Reported to Consumer’s Insurance Company
(Shown % Select)

12%

88%

Have reported their
accident over the past
12 Months

Yes, | reported the accident No, | did not report the accident

Q11: You mentioned in the previous question that you’ve recently been involved in a car accident. Sometimes drivers choose not to report minor accidents to insurance companies or file insurance claims in those
situations. Did you report the accident you were involved in to your insurance company? Base: Consumers (n=99%)
*Small sample size. Directional findings only.



Agents report an average of 1in 2 auto accidents involve distracted driving

Percent of Auto Accidents Involving a Distracted Driver
(Shown Distribution of Verbatim Responses)

16%

50%

Average percent of
auto accidents

Agents believe
involve at least one
distracted driver

0-10% 11-20% 21-30% 31-40% 41-50% 51-60% 61-70% 71-80% 81-90%  91-100%

Q25: About what percent of auto accident cases involve at least one distracted driver? Base: Independent Insurance Agents (n=400)
26






Demographics - Independent Insurance Agents

Man 50% Full-time 99% White 69%
Woman 50% Part-time 1% Black or African American 4%
Non-binary <1% Hispanic 25%
Agent Role
Asian or Asian American 1%
Principal 50%
Age
£ Other 1%
18-24 4% Producer 40%

35-44 29% . Northeast 28%
Services sold
45-54 14%

Personal lines 32% Midwest 19%
55-64 19%
ial li th %
o5+ 4% Commercial lines 33% Sou 32%
ial servi Wi 22%
Financial services 14% U 6
Employee benefits 12%

Agriculture insurance 9% 28



Demographics - Independent Insurance Agents

Single, never married 18% Some grade school A% Urban, or a downtown area 60%
- Suburban, on the outskirts of an
Married 79% Some high school <1% 33%
urban area
1 0,
Divereze] Sgpasitas % High school graduate 4% Rural, or a country area 7%
Widowed 1%
Technical or vocational school 4%
Civil Union/D ti
; ivi m;n/ omestic . Income
artnership Some college 13%
Other <1% Under $25,000 1%
College graduate 43%
$25,000 - $49,999 7%
' Graduate or professional school 38%
Parent of Children P §50.000 — §74.999 0%
o,
Yes S0 $75,000 - $99,999 18%
No 20% $100,000 - $149,999 30%
$150,000 - $199,999 21%
$200,000+ 14%
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Demographics - Consumers

Man 50% Ffletie 47% White 68%
Woman 50% Black or African American 13%
Part-time 1%
Non-binary <1% Hispanic 13%
Retired 25%
Asian or Asian American 4%
Age H .
omemakers/Stay-at-home parent 8% Other 2%
18-24 8%
Student 2%
ISR 16% Region
35-44 20% Unemployed 8% Northeast 24%
45-54 16%
Midwest 19%
55-64 15%
South 36%
65+ 25%
West 21%



Demographics - Consumers

Single, never married 27% Some grade school A% Urban, or a downtown area 32%
- Suburban, on the outskirts of an
Married 49% Some high school 1% 49%
urban area
Di d/S ted 13%
ieieeel S gpasite ° High school graduate 20% Rural, or a country area 20%
Widowed 4%
Technical or vocational school 5%
Civil Union/Domestic
Partnershi e Income
artnersnip Some college 27%
Other <1% Under $25,000 13%
College graduate 31%
$25,000 - $49,999 27%
Parent of Children Graduate or professional school 16%
$50,000 - $74,999 23%
O,
Tes >4% $75,000 - $99,999 14%
o)
No e $100,000 - $149,999 14%
$150,000 - $199,999 5%
$200,000+ 4%
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